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PUBLISHERFROM
THE

Send Us Your Story Ideas!
We’d love to hear from you if you know someone in 
your community who is making a difference or has 
done something extraordinary. We’re also looking 
for interesting story ideas (little-known facts, history 
or other news) within your community.

If you have suggestions, email us at 
editors@icmags.com.

To Advertise
As the largest magazine publisher in 
Western Pennsylvania, IN Community 
Magazines are direct mailed to more 
than 518,000 households, reaching 
1.15 million readers. If you’d like to 
partner with us, please contact our 
office manager, Leo Vighetti, at  
sales@icmags.com.

Welcome to the summer issue of IN Pine-Richland 
magazine.

There’s no better way to enjoy the lazy, hazy days of 
summer than on one of the area’s waterways. Whether you 
enjoy the solitude of a quiet fishing spot or like to kayak 
and canoe down a stream with friends, you have many 
options. Check out our article, “Rollin’ on the Rivers, 
Lakes, and Ponds,” for a list of nearby rivers, creeks, lakes 
and ponds — and all the water activities available. 

Summertime is also ripe for the great American 
recreational pastime: car cruises. A perfect way to spend 
a warm afternoon or evening, car cruises bring enthusiasts together to celebrate classic and 
vintage cars. Check out “Cruise into Summer” for a list of car shows and cruises in your area.

Also, don’t miss our Real Estate special section for timely advice if you’re ready to sell your 
home or in the market to buy or build a new one. 

Have a safe and fun-filled summer!

Wayne Dollard
Publisher

P.S. We’re looking to publish your best neighborhood and community photos. Please email them 
to editors@icmags.com. See the back page for details!
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Matt Dudkowski has been a financial advisor with Edward Jones since 2002, serving individual  
investors in the Pittsburgh area from his Shaler Township office.  

Since joining Edward Jones, Dudkowski has obtained the professional designation of AAMS.   
Prior to Edward Jones, Dudkowski, as a CPA, worked at the H.J. Heinz Company, and at Ernst & Young 
LLP.  He currently serves on the board of directors  
for Community Health Challenge, a local nonprofit.

He is a native of Butler County and graduated from the  
University of Notre Dame. He resides in Gibsonia with  
his wife, two sons, and daughter.

Matt Dudkowski, AAMS | Financial Advisor | 412.487.3300 | matt.dudkowski@edwardjones.com

1007 Mt. Royal Blvd. | Pittsburgh, PA  15223 | www.edwardjones.com

INDUSTRY INSIGHT   FINANCIAL FOCUS   SPONSORED CONTENTFINANCIAL FOCUS

Currently, the U.S. dollar is pumped-up and powerful. But 
what does a strong dollar mean to you, as an investor?

To begin with, it’s important to understand just what 
is meant by a “strong” dollar. The U.S. dollar does not exist in a 
vacuum — its value, from a global perspective, is determined 
by its changing strength relative to that of other currencies. 
Let’s look at an example: Suppose that, in 2011, you traveled to 
Europe and wanted to trade in one dollar for its equivalent value 
in euros. At that time, your dollar would have converted to about 
.75 of a euro. Fast forward to early 2015; if you returned to Europe 
now, your dollar would fetch you almost one full euro. In other 
words, you can buy more euros because the dollar is “stronger.”

In fact, earlier this year, the euro hit a 12-year low versus the 
dollar. And it isn’t just the euro; the dollar is strong against almost 
every other major currency in the world. What has led to this 
strength? It’s not always easy to determine what’s behind foreign 
exchange rates — which can fluctuate even more than the stock 
market — but the recent surge in the dollar seems to be due, at 
least in part, to its obvious connection to the American economy, 
which has been growing faster than many other economies 
around the world. The stronger dollar is also due to expectations 
that interest rates will remain higher in the U.S. than in many 
other countries.

But whatever the reasons for it, the dollar’s strength may be 
having an impact on your investments. A strengthening dollar 
typically lowers returns from international investments because 
you get fewer dollars in exchange for the value in euros or other 
foreign currencies. And some U.S. companies with a global 

presence may face challenges due to lower earnings from their 
international operations.

These results might lead you to think that a strong dollar 
would be bad news for the stock market, but that hasn’t been the 
case in the past. At different times, the markets have performed 
well with both a strong and a weak dollar.

In contrast to its impact on U.S. companies, a strong dollar can 
help foreign companies compete and may give them an earnings 
boost from their U.S. sales. Also, the stronger dollar can help 
make foreign investments “cheaper.” Even more
importantly, by taking advantage of the stronger dollar and 
investing an appropriate amount internationally, gaining 
exposure to different economies and markets, you can 
help diversify your holdings, which is important. Although 
diversification can’t guarantee a profit or always protect against
loss, it can help reduce the impact of volatility on your portfolio. 
Be aware, though, that international investing carries special risks 
beyond currency fluctuations, including political and economic 
instability.

The strong dollar may have attracted your attention, but don’t 
be distracted by it — and don’t overreact. Currency exchange 
rates can fluctuate rapidly, and no one can predict how long a 
strong dollar environment will last. By sticking with a solid, long-
term investment strategy, you can help keep up the “strength” of 
your own dollars.

This article was written by Edward Jones for use by your local 
Edward Jones Financial Advisor.

SHOULD YOU MAKE
INVESTMENT MOVES BASED

ON A STRONG DOLLAR?
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ANCHORPOINT 
COUNSELING MINISTRY 

If you’re needing someone to talk with, 
but can’t a�ord counseling or lack health 
coverage, Anchorpoint Counseling Ministry 
has subsidized professional therapy available 
for seniors, 
families and 
kids. Take a look 
at some of the 
programs o�ered 
below as well as 
opportunities to serve. 

WOMEN’S SELF-CARE SUPPORT 
GROUP

Reduce stress, tackle anxiety and 
strengthen boundaries while building 
practical coping techniques and tools in the 
Women’s Self-Care Support Group. �is 
is a con�dential healing and supportive 
environment held on Saturdays, 10:30 a.m. – 
12 p.m., at Anchorpoint Counseling Ministry. 
Call 412.366.1300, x129 to register.

BEREAVEMENT SUPPORT GROUP
�e Bereavement Support Group for 

widows and widowers over 50 meets the 
second and fourth Wednesdays from 1 p.m. 
– 2:30 p.m. at St. Sebastian’s Parish in Haber 
Hall. Register by calling 412.366.1300. 

VOLUNTEER TUTORS NEEDED 
Make a di�erence in the life of a child 

who is struggling 
with schoolwork. 
Just one hour per 
week can make an 
important impact 
for a child on the 
waiting list! You 
may choose the subjects and age of the child 
you prefer to work with. High school students 
may earn volunteer hours for community 
service or college transcripts. Call Sandy at 
412.366.1300 for more information.

BOOKS NEEDED
Anchorpoint Counseling Ministry is 

requesting donations of new or used books in 
good condition for the ministry’s 40th Annual 
Used Book Sale to be held in June. Proceeds 
will bene�t youth and families in 
need of counseling and tutoring. 
Check the website for 
emerging details or 
call 412.366.1300. 

What’s
news in 

Pine-Richland

in
the

LOOP

WORLD OF MAE 5K AND 
FUN RUN! 

Join the family-friendly festivities at 
Hartwood Acres for the 2nd Annual World 
of Mae 5K Run/Walk and 1-Mile FunRun, 
Saturday, October 10. 

�ere will be live music throughout the 
course, free face painting, free performances 
by Pi�sburgh magician and balloon artist 
Weird Eric and hula hoop troop interactive 
entertainment to lend a whimsical 
atmosphere to the event. A basket ra�e and 
bake sale round out the festivities.

�is event honors a unique li�le girl named 
Ada Mae Grashow, who has a rare genetic 
disorder called Phelan-McDermid Syndrome 
(PMDS). Symptoms of PMDS include 
severe intellectual disabilities and no verbal 
communication. Ada’s mother, Katie, says, 
“Ada is a joyful spirit who teaches us how to 
treasure every moment while �nding fantastic 
new ways to connect with each other and the 
world around us.”

Proceeds from the event will support 
adaptations needed for Ada’s daily care. 
For more information about PMDS, visit 
the World of Mae Facebook page, or email 
worldofmae@gmail.com.

You may register for the World of Mae 5K 
and 1-Mile FunRun at Runsignup.com. 
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GOLFERS NEEDED 
Join Anchorpoint for a day of golf, fun and 

fellowship at Wildwood Golf Club in support 
of families in need of counseling and tutoring 
on Monday, September 14. More information 
about gol�ng and sponsorships is available by 
calling 412.366.1300.

GOLDEN ANCHOR GALA
Celebrate People of Hope in our 

Community on Wednesday, October 21, 
at the LeMont. Proceeds will bene�t those 
who would otherwise not be able to a�ord 
counseling and tutoring services. For more 
details and to purchase tickets, call Denise at 
412.366.1300.

For more information on programs 
available, call 412.366.1300, or visit 
AnchorpointCounselingMinistry.org. 

GOODIES! 
�e Clear �oughts Foundation will hold 

its annual bake sale on June 21. Delicious 
cupcakes, cookies, breads, brownies and 
pastries will be available for purchase 
beginning at 10 a.m. It will remain open until 
everything is sold. �e sale will take place at 
Tanglewood Drive and Briar Hill Court in 
Wexford. 

Proceeds from the sale will bene�t the 
Clear �oughts Foundation which strives 
to raise funds for the discovery of drugs and 
innovative therapeutics to halt the e�ects of 
dementia. More information can be found at 
Clear�oughtsFoundation.org. 

EAGLE SCOUT RYAN 
FARBACHER

Ryan Andrew Farbacher of Gibsonia has 
earned the highest rank in scouting, the 
Eagle Scout Award. He was recognized at a 
ceremony in March at St. Richards Church 
Social Hall. 

Farbacher is a member of Troop 344 
chartered to Salem United Methodist Church 
in Wexford. �e scout earned 44 merit badges, 
far surpassing the 21 badges required for the 
rank of Eagle Scout. He has served in a variety 
of positions with his troop and has a�ended 
several national Boy Scout camps, including 
a trip to Nassau with his troop in which he 
earned his PADI Advanced Open Water 
Divers certi�cate. 

Farbacher also completed the planning, 
fundraising and construction of a pavilion at 
St. Richards Church in Richland Township as 
his project to obtain the Eagle Scout rank. �e 
pavilion required over 700 hours of volunteer 
labor which was organized by Farbacher. �e 
pavilion will serve as a gathering place for 
parish members and for the Pine Richland 
Soccer Club, which plays on the �elds at the 
church. A time-lapse video of the construction 
can be found at www.tinyurl.com/rfarbeagle.

In addition to his participation in scouting, 
Farbacher recently performed in “�e Sound of 
Music“ at Pine-Richland Middle School, where 
he is also a member of the band and orchestra. 
He is the son of Beth and Je� Farbacher of 
Gibsonia. 

PROVIDENCE HEIGHTS 
ALPHA STUDENTS 
COMPETE

In March, 14 Providence Heights Alpha 
School students from the seventh and eighth 
grades participated in the Pi�sburgh Regional 
Science and Engineering Fair, which was 
a�ended by over 1,000 students from around 
the Pi�sburgh region. 

�e following Providence Alpha students 
won awards at the fair:

Claire Green, 4th Place, Earth Science
  Section
Anthony Warda, 3rd Place, Chemistry
  Section
Sean McCarthy, 3rd Place, Computer
  Science Section
Jacob Lowry, 2nd Place, Chemistry
  Section

In addition to his second place award, 
Lowry also earned four sponsor awards, 
including the Chemical Assoc. of Pi�sburgh, 
�e Society of Analytical Chemistry, Bergad 
Specialty Foams and Valspar Paint.

Congratulations to all students who 
participated. 

RICHLAND TOWNSHIP 
COMMUNITY DAY!

Mark your calendars for the Richland 
Township Community Day to be held 
Saturday, August 8, at Richland Community 
Park. �e festivities begin at 3 p.m. and will 
include cra�s, food and �reworks. 

Watch the township website at richland.pa.us
for emerging details! 

PINE COMMUNITY DAY! 
July 18 is set for Pine Community Day at 

Pine Community Park! Spend a fun-�lled 
a�ernoon and evening with your friends 
and neighbors, which will conclude with 
an awesome �reworks display. Watch the 
township website at twp.pine.pa.us for 
emerging details!  n
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INGOOD TASTE Candid conversations with the dining scene’s most engaging chefs

Denny DeLuca, Head Chef,
Rico’s Restaurant

Why did you become a chef? 
I was studying commercial 
art at Community College of 
Allegheny College on the North 
Side and worked at DeLuca’s, 

our family’s restaurant. I worked for my father, 
Vincent, and his brothers Henry and Larry—
who did prep. Uncle Larry passed away and I 
stepped in for him. When my father retired I 
wanted to learn �ne dining and went to work 
at Rico’s Restaurant on West Liberty Avenue 
in Dormont—Rico Lorenzini was head chef at 
Tambellini’s in Mt. Washington [but had] le� 
there and opened his own place. I worked there 
for two years, then he moved the restaurant 
to Rico Lane and I’ve been here ever since. 
I’ve known Rico for 35 years. At his age, he’ll 
outwork anyone in the city and has the same 
commitment to business that my father had at 
his restaurant.

What has in�uenced your cooking the 
most?
�e food—I love to eat and I love to make new 
dishes. I like to feed generations of families—
that’s 40 years of family. I serve the Rooneys—
next to food and family being my �rst and 
second passions, I also love the Steelers. I ask 
people what kind of pasta they like; I make a 
li�le bit of this and a li�le bit of that. I let the 
taste of the food come through and add a li�le 
bit of seasoning. 

Rico’s Restaurant
1 Rico Lane, Ross Township; 412.931.1989, 
ricos.biz

On the Menu: Fine Northern Italian cuisine, 
featuring fresh seafood, meats and imported 
pasta.

—Reese Randall

What kitchen tool can’t you live without?
It has to be my hands. With my hands I can 
make anything. I also have Anne Marie Greco 
who is my right-hand person. Some people have 
assistants; I have a gi� in Anne Marie. 

Best cooking advice for a novice?
When you want to cook something from a recipe 
and it calls for onions, mushrooms and peppers 
and you don’t like the onions, take them out. If 
you don’t like an ingredient, add what you like 
and give the dish a new name. Whatever you 
cook, make it the best you can and if it doesn’t 
turn out right, learn from your mistakes and 
try again. But whatever you do, you have to 
like it because if you don’t you won’t be happy. 
Cooking as a profession takes a lot of sacri�ces. 
You miss your family on holidays and Sundays 
and are away from the ones you love because of 
your work.

Your favorite quick meal to prepare at 
home?
My family loves to eat right o� the grill—
everything from fresh vegetables to ribs and 
chicken. 

Q A

Other than your own restaurant, where’s 
your favorite place to eat?
Burgh’s Pizza & Wing Pub. I usually get the 
thin crust pizza and a big Italian salad with 
roasted peppers, artichoke and Kalamata olives. 
Gourmet food is fun to make and taste, but a 
simple pizza and a good salad are all I need.

What’s your favorite go-to ingredient?
Salt! You can take a prime, perfectly marbled 
�let mignon and put it on the grill with no 
marinade and no sauce, but if it’s seasoned with 
salt it will make all the di�erence. Salt brings the 
�avor out of food.

What’s the next big food or dining trend?
I don’t follow trends. Here, we create simple 
dishes with beautiful presentations and follow 
our instinct for great food.

Visit us online 
For more chef recipes, go to  
icmags.com/recipe

bit of seasoning. try again. But whatever you do, you have to 
like it because if you don’t you won’t be happy. 
Cooking as a profession takes a lot of sacri�ces. 
You miss your family on holidays and Sundays 
and are away from the ones you love because of 
your work.

Your favorite quick meal to prepare at 
home?
My family loves to eat right o� the grill—
everything from fresh vegetables to ribs and 
chicken. 

Two popular dishes: Veal Chausser (left) and Haddock Italian Style (right)

l to r: Head Chef Denny DeLuca, David Lorenzini and Rico Lorenzini
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INPERSON

The sun was shining and the air charged with 
excitement as fans cheered for runners 
along a hilly race course at Pine Community 

Park. �e charity 5K race “Teens are Patients Too” 
raised donations for teenage patients at Children’s 
Hospital of Pi�sburgh. 

�is �rst-time event a�racted 160 entrants, 
far exceeding the original goal of 75. �e 5K 
was conceived and organized by Savannah Null 
of Wexford, and a small army of volunteers she 
recruited to help her.

Savannah also happens to be just 16 years old. 
She organized the race for her Girl Scout Gold 
Award, the highest achievement in the Girl Scouts 

Changing the 
World Begins 
with Changing 
the Community

program. �e Gold Award challenges girls to change 
the world by identifying a need in their community, 
and taking action to initiate long-term change. 

�e project was inspired by her own personal 
experience, as well as that of a good friend. At 
age four, Savannah was hospitalized at Children’s 
Hospital. She remembers fondly the thrill of 
receiving toys and gi�s from Child Life Services, 
a division of the hospital that helps patients 
cope with their stay. Once recovered, Savannah 
generously donated gi�s from her ��h birthday to 
other children at the hospital. Last year, however, 
Savannah was dismayed to hear that one of her 
teenage friends who was hospitalized with a leg 
injury had not received anything. “Most people 
donate [gi�s] to younger kids because that’s what 
comes to mind,” Savannah explains. “Teenage 
patients are usually overlooked.” 

Soon a�er, she determined that her Gold Award 
project would be a charity 5K race with a teen-
appropriate gi� as the “entry fee.“ 

Given the challenge of her undertaking, Savannah 
wisely sought advice from a family friend, Ellen 
Stewart, organizer of an annual 5K at North Park to 
bene�t multiple sclerosis research and treatment. 
She also volunteered at Wexford Elementary’s 
“Ram Run” to learn the ropes. She visited area 
businesses, soliciting donations and distributing 
over 300 race �iers. Pu�ing her leadership skills to 
work, Savannah recruited volunteers to help run 
the race, including fellow scouts from Troop 51172, 
members of the PRHS National Honor Society and 
neighbors and friends. �ey collected donations, 
registered participants, guided runners along the 
course and sta�ed the food and drink stations.

In addition to the race, Savannah spent many 
hours speaking to Girl Scout troops throughout 
western Pennsylvania to raise their awareness of 
teenage patients. 

She also generated additional donations by 
placing collection boxes at Pine-Richland High 
School and the Pine Community Center. With all 
these combined e�orts, more than 750 gi�s were 
collected, including iTunes gi� cards, cra� kits, 
journals, sports apparel, DVDs and books. 

Savannah’s compassionate e�orts will surely 
bene�t teenage patients for years to come. n

Donations for patients at Children’s Hospital 
of Pittsburgh are accepted at the front desk 
in the main lobby of the hospital. Monetary 
donations can be mailed to: Children’s Hospital 
of Pittsburgh/Child Life Department.  
For gifts in kind, email gifts@chp.edu. 

Savannah Null of Wexford 
receives the Girl Scout Gold 
Award.
BY PA�Y LANGER

Photo Credits: The portrait of Savannah was taken by:  
Andrea Shilling of Family Art Photography.  
The race day shots were taken by: Deb Sanzi of Gibsonia

Runners take your mark!

Young volunteers pass out water

Savannah Null and volunteer Serena Stedeford

Race participants make “Get Well” cards for 
patients at CHP

Savannah announces raffle winners

Donations for teen patients

Savannah Null, 16, of Wexford
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INTHE KNOW

Joseph Cli�on Trees was a noted 
philanthropist, wealthy oil magnate and 
exceptional athlete. But perhaps most 

interesting of all, the Gibsonia resident had a 
charmed ability to predict the location of oil 
through whimsical, unorthodox methods. 

Born in 1870 in Delmont, Trees was the 
grandson of an English �our and sawmill 
owner. He a�ended college at Indiana 
University and the University of Pi�sburgh. 
Trees participated in track and was a 
standout football player. He got his degree in 
mechanical engineering and went on to play 
for the Allegheny Athletic Association and the 
Pi�sburgh Athletic Club, where it has been 
suggested that he may have been paid to play, 
as many of the team members were being 
subsidized under the table. 

He married Claudine Willison on 
November 22, 1894. �ey had two sons, 
but the oldest was killed in World War I as 
an aviator, and the second died at the age of 
10 a�er stepping into tra�c on a busy East 
Liberty street. Trees married a second time 
a�er the death of his �rst wife and the couple 
had a son, Joe Benedum Trees, who su�ered 
with severe autism and died in 2011.

Joseph Trees formed a lasting business 
partnership with Michael Benedum and 
the two prospected for oil in unusual and 
inventive ways. A�er establishing a productive 
oil lease in West Virginia, the business 
partners encountered a blind farmer who 
claimed to have had a dream of an oil well 
gushing at a speci�c location on his farm. 
Undeterred by the unconventional selection 
of a drilling spot, Benedum and Trees went to 

Photos courtesy of Mainline Photography

the location and – remarkably – oil sprang up, 
just as the farmer had predicted!

In another case, the two men used a natural 
rock formation as their divining tool. �e rock 
was an arrow-like structure thought by locals 
to point to treasure. �e men moved outward 
in a straight line from the formation and 
determined where to drill, which, once again, 
produced a gushing stream of oil. 

Plenty of area landmarks continue to pay 
tribute to Trees, including the community 
of Treesdale, located in Pine and Adams 
townships, the Benedum Trees Building 
located at 221 Fourth Ave. in downtown 
Pi�sburgh, Trees Hall in Oakland and 
the famous Treesdale Manor located at 

Did You Know? We are looking for little-known 
facts, history or other interesting stories about  
your community. Please send your ideas to  
editors@icmags.com.

 Striking
 it
 Rich

660 Warrendale Road. �e sprawling 
Mediterranean-style home sat on 1,800 acres, 
where apple and peach orchards �ourished. 
�e orchards ceased operations in 1990 
and the mansion and remaining land were 
purchased by St. Barnabas Health System in 
2013. 

St. Barnabas is currently growing corn on 
some of the acreage and has plans to preserve 
the architectural integrity of the manor 
and the magni�cent trees leading up to the 
mansion. n

BY PAMELA PALONGUE
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INEVENTS

AUTISM CONNECTION 
OF PENNSYLVANIA 
GALA

In the rainforest paradise of Phipps 
Conservatory, Autism Connection of PA 
(ACOP) hosted its 15th annual gala for 
over 200 guests. �e proceeds from the 
event will bene�t the nonpro�t, which 
provides programs for children and adults 
with autism. 

Michael Duckworth and Lori McMaster, 
both of Pine Township, were honored at 
the gala. 
PHOTOS AND TEXT BY KATHY RUDOLPH 

Helen Sims, ACOP 
board member, 
honors Michael 
Duckworth of  
Pine Township with 
a recognition award.

Lori McMaster of Pine Township, with Dave 
McMaster, was honored by ACOP with a  
recognition award
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INDUSTRY INSIGHT   PLASTIC SURGERY   SPONSORED CONTENTPLASTIC SURGERYPLASTIC SURGERY

One of the newest buzz words in today’s plastic surgery practice 
is the “Mommy Makeover.” Childbirth is a very rewarding 
experience, but the aftermath can often be overwhelming for 

the new mom. Pregnancy takes its toll on your body, particularly in 
the breast and abdominal areas, and a Mommy Makeover may help 
you look and feel your best.

At Beleza Plastic Surgery, we understand the many demands 
placed on Mom. You devote most of your time to your children, 
husband, job, home, ETC. ETC. ETC.!!!!!! We have heard all of the 
many reasons to postpone surgery for yourself because of guilt, BUT 
afterward the response we hear more is, “I wish I would have done 
this sooner. I feel absolutely wonderful about myself now and it 
makes it easier to accomplish all of the many daily tasks that I need to 
perform.”

Generally, a Mommy Makeover can include Breast Augmentation, 
Breast Lift, Tummy Tuck, Liposuction, Buttock Lift, Thigh Lift, and 
Breast Reduction.

Mommy Makeovers can be a single procedure or a mixture of 
any of the above surgeries. It is your personal prescription for your 
physical and emotional needs. In this treatment, 
a unique combination of plastic surgery 
procedures counteracting the physical effects 
of childbirth to best enhance your body are 
performed.

These are some of the important questions to 
ask before deciding on a Mommy Makeover. 

1. Are you finished having children?
2. Are you at a stable weight?
3. Are you finished breastfeeding?
4. What body parts are you the most 

concerned about?
The next step is to schedule an appointment 

to discuss your options with a Board Certified 
Plastic Surgeon. It will help you to determine 
whether or not your expectations are reasonable, 
and facilitate in making a customized plan 
for your individual Mommy Makeover. It is 
recommended that you wait six months or 
longer after having your baby before considering 
a Mommy Makeover. This gives your body time 
to normalize after childbirth. 

In the specialty of Plastic Surgery we are 
specifically trained in each of the surgeries 
mentioned above, and in their management. 
Safety and an individualized approach to your 
specific needs by the aesthetic eye of a Board 
Certified Plastic Surgeon is a very important 
factor in your surgery decision. You want an 
expert in these types of surgeries taking care of 
you from your first visit to your last post-op visit, 

and a doctor who will see you for regular follow-up visits, long after 
your surgery is performed.

Some women may need Breast Augmentation to correct severe 
deflation of the breasts, while others may need a Breast Lift in 
combination with an augmentation; and still others may need a 
Breast Reduction. With regard to the abdominal area, some women 
may require a full Tummy Tuck, which removes excess fat and skin 
along with the tightening of the muscle, while others may only need 
a mini Tummy Tuck, which is removal of excess skin and no muscle 
tightening. Some women may find liposuction of the back, hips and 
thighs beneficial in smoothing out their body contours.

Recovery depends on what your Mommy Makeover entailed, but 
typically it is 10 days to two weeks. You will be seen in the office 
about seven days after your surgery. These surgeries have helped so 
many to feel better prepared in undertaking their new role as Mom, 
while bringing back the body they had before motherhood. Truly, the 
best of both worlds!! Visit our website, beleza-plasticsurgery.com, or 
become a fan on Facebook and learn more about Mommy Makeovers 
taking the field of Plastic Surgery by storm!!!

THE BUZZ ON 
MOMMY MAKEOVERS
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IN Community Magazines:
With ads starting at less than a penny per 

household, local businesses agree that direct 
mail remains the single most cost-effective 
method of advertising.

Find out how our 36 direct-mailed, 
community-sponsored, quarterly magazines 
can grow your business.

Contact us at 724.942.0940
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➢

Home 
Sweet 
Home!

Home 
Sweet 
Home!

The U.S. economy is on the upswing, 

with the job market gaining an estimated 

1.125 million jobs in just the past four 

months, and predictions for the 2015 

housing market are looking positive. 

Rising home prices have led to an 

increase in housing equity, pulling 

many of the nine million homeowners 

affected by the recession out of the red. 

Now, many Americans are seeing green 

through job security and the hopes of 

purchasing a home of their own.

Timely news and advice  
for consumers ready to  

buy, sell or build a home.

CONTINUED

SPECIAL SECTION: REAL ESTATE

Real Estate in PINE-RICHLAND
Homes for Sale: 197 Homes Sold: 175
Average Home Price: $389,837 Average Sold Price: $283,034 
 *Data provided by Realtor.com at the time of publication.
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Outlook for 2015
Although some economists predicted 

stronger outcomes for the housing market, 
2014 still proved to be a good year for real 
estate recovery. With loosened lending 
requirements and an improved economy, 
buyers gained con�dence. �e job market 

grew, o�ering options for the unemployed and those looking for be�er 
opportunities. With a steady paycheck and mortgage rates continuing 
to decline, would-be renters saw the chance for homeownership to 
become a reality. 

Homeowners also felt relief with homes returning to normal price 
appreciation and foreclosures and short sales declining throughout 
the year, which provided additional inventory to the market. However, 
the available homes were not enough to satisfy the number of buyers 
in the market for a new home. According to the National Association 
of Realtors (NAR), the median time on the market was approximately 
90 days, creating a competitive market for the limited number of 
homes available. �is was a key factor that held back the full projected 
recovery, along with tighter credit standards for young, �rst-time 
homebuyers who forwent purchasing to stay with parents or rent. 
Additionally, the association noted that the number of �rst-time 
homebuyers was the lowest in 30 years. With the largest generation 
since the Baby Boomers due to hit the sprite age of 24 this year, 
economists predict that 2015 will be the start of a booming real estate 
market.

Where economists see 
potential for 2015

Millennials. Job security. Options for 
mortgage rates. �ese buzzwords run rampant 
through economic predictions for the 2015 
housing market. Millennials are making their 
way into the real estate market in a big way. 

Economists predict an increase in home purchases within the next 
one to �ve years thanks in large part to millennials, or Generation 
Y (individuals born between 1981 and 2000), who are entering the 
housing market. A�ractive three-percent-down loans from Freddie 
Mac and Fannie Mae and conventional �ve-percent-down loans 
provide more options for younger buyers who are ready to buy, but 
may not have the high 20 percent down payment needed for a loan. 
Realtor.com states that 65 percent of �rst-time homebuyers are made 
up of millennials and that, of those, 85 percent indicated that marriage 
and change in family size was the motivation to buy. �e youngest of 
this generation being only 15 in 2015 means this is only the start of 
long-term housing market growth. 

Compared to previous generations who purchased homes in their 
mid- to late 20s, millennials are pu�ing o� the decision to buy until 
their early 30s. A report from NAR stated that �rst-time buyers were 
at the smallest share since 1987, accounting for only 33 percent of 
home sales in 2014. An increase in �rst-time homebuyers allows 
established homeowners to “trade in” toward the purchase of pricier 
homes, generating a series of homes being bought and sold to boost 
the market. Albeit delayed, early 2015 has already seen millennials 
creeping their way into the market. With an increase in employment 
opportunities across the U.S. and historically low interest rates, the 
next generation is gearing up for homeownership.

Increase in job market 
At the start of 2015, the U.S. job market 

gained 1.125 million jobs, allowing more 
individuals the opportunity for steady income 
and a chance at the “American dream.” Yet, 
a rise in jobs equals more people spending 
more money, and banks ultimately raising 

interest rates on mortgages. Luckily, homebuyers are still seeing 
signi�cantly lower rates than even 15 years ago when they were steady 
around 8 percent, or three decades ago when they hit 16.95 percent in 
December of 1981 (hopefully those homebuyers have re�nanced since 
then!). 

As the unemployment rate drops and people re-enter the workforce, 
rates will continue to increase, but the odds of it spiking any time soon 
are low, due to the global economy. Investors look to the U.S. as a safe 
spot to house their money because of recent actions by international 
central banks such as European Central Bank and those in Asia. �e 
Federal Reserve has kept from raising the Federal Fund Rate, allowing 
mortgage rates to hold somewhat steady. 

With rates still low and more individuals feeling �nancially ready to 
buy, 2015 will see a rise in homes being bought and sold throughout 
the U.S. According to the National Association of Home Builders 
(NAHB), North Dakota, Texas, Louisiana, Montana and Wyoming 
are above the national average for home purchases due to their strong 
economy. Economic conditions are se�ing the demand for home 
purchases, with higher employment rates creating healthier housing 
markets. 

Home Building 
Steady paychecks are allowing buyers the 

option of renting or buying, and the increased 
cost of renting is causing many renters to take 
another look at their options. Once a more 
a�ordable option to owning (leaving the 
cost of pricey repairs, utilities, and mortgage 

payments to the property owners), NAR marked the rent surge at the 
highest pace in six years in December of 2014, making it a “landlord’s 
market.” Vacancy rates have fallen drastically, giving property owners 
the ability to hike up rental fees to both new and existing tenants. 
A rise in rental demand spurs from low housing inventory and the 
inability of buyers to a�ord a substantial down payment, but with 
steadily increasing job wages and a decreasing amount needed to put 
down, the option to buy or build is becoming sweeter.

�e options for buying are endless and intimidating, whether it is 
new construction or a pre-owned home. Many buyers who are looking 
for open, multifunctional interiors that allow for socializing and casual 
living look toward new construction for their answer. Allowing for 
more energy-e�cient living, homes are being built with the buyer 
in mind. �e ability to save on heating and cooling costs with new, 
energy-e�cient appliances, windows and doors gives building a home 
from the ground up just the appeal it needs to compete with pre-
owned homes. 

Single-family new home construction is forecasted to increase 
26 percent from 2014 to 802,000 units and reach upward of 1.1 
million in 2016, predicts the NAHB. �e increase is due to lack of 
housing available to buyers. As long as housing is undersupplied, new 
construction home sales will continue to increase. With expected sales 
of previously owned homes lower than expected, new construction 
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Continued on page 23 >>

numbers have been high for six straight months, according to Forbes. 
It is predicted by Realtor.com that a�ordability of previously owned 
homes will worsen throughout the year, with high mortgage rates also 
adding to the problem, decreasing a�ordability by 5 to 10 percent in 
2015. 

Mortgage Rates
Young buyers are struggling to make a 20 

percent down payment on a house, leading them 
to seek out other options. A survey released 
by the Federal Reserve found that 45 percent 
of renters put o� buying a home because they 
did not have enough for a down payment. In 

an e�ort to expand the homebuyer pool, the government-sponsored 
Fannie Mae and Freddie Mac developed programs that o�er a three-
percent-down option that targets potential buyers with good credit, 
but li�le upfront cash. �ere are other low-down-payment options 
available through the Federal Housing Administration and Veterans 
Administration, but they include he�y fees and mortgage insurance 
premiums that drive up monthly payments. 

Private mortgage insurance (PMI) is a fee required of homeowners 
to protect a lender in case of a default in mortgage payments. PMI 
is required when homeowners put down less than 20 percent of 
the appraised value of a home and must be paid until loan-to-value 
ratio (LTV) hits 80 percent. Zillow provides an easy-to-understand 
example: “Let’s say you bought a $100,000 home and put down 10 
percent, or $10,000, and got a $90,000 loan to pay the rest. Your LTV in 
this case would be $90,000 divided by $100,000, or 90 percent.” Once 
a borrower builds up equity to 20 percent of the price of the home, 
he/she may request to have PMI removed. Lenders do not typically 
remove PMI on their own until 22 percent, so an owner is wise to stay 
on top of the total amount of payments.

Although not everyone will qualify for low-down-payment loans, 
the hope is to get more buyers into the market. It is important for 
individuals to research the types of loans that will work best for their 
situation.

Pittsburgh Housing Market
According to Trulia, the average price 

per square foot for the Pi�sburgh housing 
market has increased 4.3 percent compared 
to the same period in 2014, hi�ing $98 per 
square foot. �e Pi�sburgh market seems to 
be following the national trends with median 

home sales price increasing by �ve percent and with home sales 
decreasing by 49.9 percent. Mortgage delinquency (when homeowners 
fail to make payments on their mortgage and owe more on their 
home than it is now worth) increased across the nation during the 
recession in 2008. Since then, owners who were once underwater on 
their mortgages are �nding a way out, with Pi�sburgh’s delinquencies 
at 2.8 percent, lower than the national value of 6.4 percent. Mortgage 
delinquency eventually leads to foreclosures, which are also lower here 
(2.0 per 10,000) than the nation average of 4.0, according to Zillow. 

With home sales on the rise early in the year, the area has already 
seen a 6.2-percent increase from last year and 5.8-percent increase 
in new listings. Local realtors agree that if the inventory of homes 
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Contact us at 724.942.0940 to advertise!

Fall 2015

Special Advertising Section
EDUCATION

Trends To Watch in Education 
From preschool to college, find out 

what’s shaping your child’s education in our 
Education Special Section this fall. 
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It’s 10 a.m. on a Monday morning and RE/MAX agent Lisa Wilson is 
meeting her �rst client of the day for breakfast at a popular Wexford 
co�ee shop. “Hey Lisa!” calls out a woman standing in line. For the 
next �ve minutes, Lisa greets and hugs three friends and clients who 

have come into the restaurant behind her. It’s that kind of personality 
and networking that have made Lisa Wilson one of the top names in 
North Hills real estate.

“I love what I do!” Lisa says. “I put the same intensity and focus into 
selling my client’s home that I would to sell my own. It’s my goal to sell 
the house for the most amount of money in the least amount of time, 
so my clients can move on to the next chapter of their lives.”

It’s obvious that Lisa is very good at selling real estate. For the past 
�ve years, Lisa’s clients have voted her Pittsburgh Magazine’s Five Star 
realtor.

Last year alone, Lisa sold over $8 million of residential real estate. 
Ninety percent (90%) of that business was referred to her by satis�ed 
past clients.

“We wouldn’t dream of working with anyone but Lisa,” says a past 
client. “We were so impressed that Lisa hired a stager to prepare our 
home for the market. Then she hired an award winning professional 
photographer to take the pictures. My husband and I were blown 
away by the quality of the marketing that Lisa put together for us. Our 
house sold in two days!”

Lisa laughs, “There’s a little more involved than that.” She adds 
that part of her job is to network with other professionals to 
determine who might have the right buyer. She has put together a 
comprehensive marketing plan that includes:

• Establishing a list price. Pricing a home correctly is an art and  
 includes the proper interpretation of statistical analysis and gut  
 instinct guided by experience and market knowledge.

• Staging the home with a professional stager. Homes sell  
 quicker and for more money if they are prepared properly for sale.

• The best real estate photography. Professional photography  
 makes your home look fantastic online and in print.

• National, local and regional promotion of your listing.

• Home will be featured in Lisa’s newsletter, which is distributed  
 to over 1,000 homes in Pine as well as local open houses and  
 businesses.

• “I know �rsthand how di�cult it is to clean the house after all  
 the furnishings have been moved out and everything is sitting on  
 a moving truck (I’ve personally moved 11 times in the past 23  
 years),” Lisa says. “That’s why I hire a cleaning crew to clean the  
 house prior to closing.”  

Lisa also believes strongly in giving back to the community in 
which she lives. She and her husband, Greg, have three children active 
in Pine-Richland schools and sporting activities. Lisa has served on 
countless boards and committees. She is on the board of TRY, a special 
needs organization, and North Hills Newcomers.

“I have been living and selling in Pine for 9 years. 
I grew up in the North Hills of Pi�sburgh, and 

have lived here for over 40 years as well.”

For more information on Lisa Wilson and how 
she can help you with your next move, call 
her at 724.831.6062, or email her directly at 

LisaWilson@Remax.net.

Lisa Wilson – 
A professional Realtor  
with a Personal Touch

SPONSORED CONTENT   BUSINESS SPOTLIGHT   SPONSORED CONTENTBUSINESS SPOTLIGHT
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continues to steadily grow over the next few months, residential real 
estate will be booming in southwestern PA by summer.

Pi�sburghers have a unique variety of neighborhoods to choose 
from when buying a house. HGTV explored a few and mentioned the 
following as top locations to check out:

•  North Allegheny — Residents in McCandless Township are  
 welcoming new, open-air shopping to the area at McCandless  
 Crossing. �e initial stores in the area include Home Goods,  
 Dick’s Sporting Goods, True Runner and Lowe’s Home  
 Improvement and a variety of restaurants such as Panera,  
 Bone�sh Grill, Carrabba’s Italian Grill and LongHorn  
 Steakhouse. Foodies will also enjoy the Trader Joe’s added to  
 the myriad of grocery options available on Route 19. �e area  
 will continue to build and grow throughout 2016.

•  Plum — New construction homes and communities are on  
 the rise in Plum. A large number of builders have their “foot  
 in the door” in this area with new homes ranging from large,  
 �ve-bedroom single-family homes to townhouses and apartment  
 complexes. If you are looking for a fresh start in a new home, look  
 no further than Plum.

•  Mt. Lebanon — Built to satisfy renters and owners alike, Mt.  
 Lebanon residents have the luxury of Pi�sburgh’s only train line  
 in the city, the “T.” Taking commuters into and out of this  
 historic suburb of the South Hills, the T is just one bene�t of  
 the bustling neighborhood. With homes currently ranging from  
 $125,000 to upwards of $950,000, Mt. Lebanon also houses a  
 small business district and restaurants to please its neighbors. If  
 your grandparents “walked uphill both ways” to school, they  
 most likely grew up in Mt. Lebanon. With a hilly terrain and  
 schools within walking distance from homes, students travel to  
 school by foot in this part of town.

• Moon Township — Not only does Moon Township o�er  
 easy access to the plethora of shops available in Robinson (Did  
 someone say IKEA?), but the a�ordability and options for  
 homes in the area are reasons to look to the bright side of Moon.  
 From apartments and townhomes to new construction and  
 homes with character, your money will go pre�y far in this  
 Pi�sburgh suburb, compared to some of the others. 

•  Other Suburbs of Interest — If you like a li�le more land and  
 prefer to commute by car, HGTV mentions additional areas  
 to keep in mind that are located just outside of the city. Peters  
 Township, Cranberry Township, and North Huntingdon  
 Township each o�er a unique blend of top-notch school district,  
 lower taxes, �rst-rate shopping, strip malls and plenty of land to  
 suit the gardeners and farmers in all of us.

SPECIAL SECTION: REAL ESTATE

Pittsburgh is a wonderful area for seniors to retire or 
downsize.

For health access, the region has a large number of 
doctors per capita. The medical infrastructure includes 
UPMC, which is ranked 11th nationally among teaching 
hospitals according to U.S. News and World Report. This is 
an important consideration for the quality and quantity 
of health care services seniors are likely to encounter 
throughout their retirement years.

Cultural and recreational activities are available in  
Pittsburgh with the downtown venues convenient for 
plays, concerts, the symphony and sports. Opportunities 
for bicycling and boating are also within minutes. Nearby 
state parks have facilities within an hour or two by car 
from Pittsburgh.

The diversity of clubs also provides for many activities. 
This gives seniors opportunities to learn new hobbies. 
Pittsburgh is also among the top cities for volunteering. 
There are many ways for seniors to assist the organiza-
tions they support.

Pittsburgh also has a solid economy with a low cost of 
living. The real estate values have been stable for many 
decades, and property prices generally increase a little 
each year unlike in other regions where prices drop when 
the economy shifts. 

The regional economy currently has various job  
opportunities that exist in many job classifications. For 
southwestern Pennsylvania there is a need to fill more 
than 130,000 jobs in industries such as energy and  
technology in the next 10 years. This creates opportuni-
ties for seniors to work full time or part time into their 
retirement years.

For additional information, contact John Davies at 
412.889.3427 or email john@JohnDaviesTeam.com.

Real Estate Considerations 
for Seniors in Pittsburgh

by John R. Davies

Continued on next page >>
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When to sell 
�e housing market is on the upswing and people are looking to sell. Current homeowners have 

a positive outlook with the real estate market on the up-and-up, and may be looking to move into 
a new home, cash in on the house of their dreams, or to downsize locally to buy that bucket-list 
beach home. Whatever the situation may be, keep in mind these real estate selling tips before your 
house goes on the market:

Find a listing agent who will get the job done. Whether you decide to list the 
home yourself, or �nd a broker, do your homework! Find comparables in the area to make 
sure your home is priced a�ordably — to avoid over- or underselling your property.

Keep it clean! It’s easy for life to take over and daily chores to fall by the wayside. Don’t let 
this spoil your goal of selling your home. Kids, pets, and messy spouses should be kept at bay 
during peak viewing hours. Finding it hard to live at home while trying to sell? Invest in a few 
extra storage bins with decorative �air to keep toys, clothes and shoes out of sight to potential 
buyers. Make sure the dishwasher is empty and the trash is taken out...potential buyers want to 
see the house at its very best, free from the odors of last night’s dinner.

Where possible, take the “home” out of your house. As heartwrenching as it may be to not have 
pictures of your children or furry friends adorning the walls of your home, it is time to pack away personal 
mementos. Remember, buyers are buying their new home, not your old home. Get a head start on moving out 
by pu�ing trinkets and collectables in bubble-wrapped boxes in the basement and giving potential buyers the 
ability to picture their own unique personalities in the space. Closets are an important selling feature, so start 
packing away o�-season clothing to give closets the appearance of more space. Where possible, “stage” your 
home by moving furniture to maximize space. If you have your great-grandmother’s antique armoire that never 
had a proper place in your home, think about moving it to storage to allow for more room. 

Make smart upgrades. It is important for prospective buyers to see themselves living 
their own lives in your home. Make moderate upgrades that speak to the current market of 
buyers. Replace old, dusty carpets with new hardwood or laminate �ooring. Not all buyers 
will think hot-pink walls will suit their needs, so invest in a fresh coat of neutral-colored paint 
for bedrooms and common areas. Fix broken closet doors, replace outdated hardware with 
sleek new knobs and handles, clean your mirrors and windows, etc. �inking small will deliver 
big payback.

Cooks in the kitchen. Every buyer has to cook, and every cook wants a nice kitchen. HGTV noted 
that remodeling your kitchen would most likely provide an 85 percent return on investment. Buyers shy 
away from homes with outdated kitchens because of the he�y fees associated with upgrading. If you have 
some money to spend, think about upgrading �ooring and countertops to match current styles. �ink 
about upgrading one or two key appliances to stainless steel. Don’t have much money to spend? Good-
quality cabinets can always be painted or updated with new hardware. �e upgrades will be worth it.

First things first. “You only have one chance to make a �rst impression.” Don’t mess it up! 
You want to capture potential buyers the minute they pull up to your house. Keep the lawn 
tidy and plant a few �owers to make your home approachable. Light a candle or add fresh-cut 
�owers to the main entrances or common areas of your home to make it feel more inviting. 

Continued on page 26 >>
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In the market to buy – it’s a numbers 
game
�e real estate market is on the rise, and buyers are facing low 
inventory on a�ordable homes. Whether you are looking to purchase 
your �rst home or in the market for a new home, it is crucial to get all 
of your numbers in order before starting the search for a new home. 
Keeping these tips in mind will help make you an ideal buyer: 

�e BIG 20...percent, that is. Most real estate 
agents will start to take you seriously only 
a�er providing a pre-approval le�er. If you 
are thinking that a home purchase is in your 
future, start to look at your �nances. You’re 
going to need cash, and a lot of it. To avoid 
PMI and paying additional fees on top of your 

mortgage, aim to put down 20 percent. If you have relatives or really 
great friends who are willing to assist you in reaching the 20 percent 
mark, make sure you look at the rules of receiving “gi� money.” Many 
banks only accept up to a certain percentage of your down payment 
to be gi�ed.

What is FICO and why is 720 important? 
If you are in the market to buy, the le�ers F-I-
C-O are familiar to you. Fair Isaac Corporation, 
or FICO, is a well-known so�ware for 
calculating an individual’s credit score. When 
ge�ing pre-approved by banks for a mortgage, 
it is important to have a good score. What is 

good? 720. According to FICO, the median score in the U.S. is 723. 
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If you are looking for great credit, shoot for anything higher than 723 
(think in the 800-900 range). Most banks will o�er similar options if 
you are at or above 720, but if you dip below, it may be best to start by 
trying to improve your credit before buying a new home.

Pick your budget range. It is almost impossible 
to search for a home without knowing what 
you can a�ord. Most likely you’ll fall in love 
with the house of your dreams with an updated 
kitchen, a claw-foot tub and a man cave, and go 
to put an o�er on it only to �nd out it exceeds 
your allowable budget provided by a mortgage 

lender. Heartbreak will ensue, but you’ll get back on your feet with the 
realization that you can still get the home of your dreams, but need to 
narrow down your search. By this point, your Realtor will be able to 
provide you with options that �t the bill. All real estate websites also 
provide the convenient option to search by neighborhoods in your 
price range.

Make an o�er by choosing your numbers 
wisely. When you’ve �nally found THE ONE, 
it’s time to make an o�er. Make sure you do 
your homework—�nd comparable houses that 
were recently sold in the proximity to see if the 
asking price is fair. When comparing, be sure 
to take into account number of bedrooms and 

bathrooms, updates made to the house, and other factors that may 
determine house price. Once you decide on a fair price, you’ll include 
earnest money with your o�er to show good faith. �is money will be 
held by your Realtor until the deal is �nalized, then will be put toward 
your down payment.  n

Expert advice on outdoor and 
indoor home maintenance to  
get your home ready for fall  

and winter.

Call 724.942.0940  
to advertise!

FALL 2015 Special 
Advertising Section:

Home Improvement:
Preparing your home for fall and winter.
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CENTER SPREAD

  n the spring of 1897, some local Lutheran 
worshipers decided that a church should be 
built. �ere were 47 founding members who 
formed St. John Lutheran Church,which 
survives today, located on Beaver Street 
in Mars. �e colorful names listed on the 
original church register re�ect its German 
heritage: �ielemann, Hespenheide, Schilling, 
Werner, Neely, Windhorst, Meyer, �eikr, 
Schroeder and Bratchie. Services were 
conducted in German in the morning and 
English in the evening to accommodate the 
congregation. 

�ey were part of a much larger wave of 
German immigrants who came to this area 
in search of economic opportunities and 
religious freedom in the late 19th century. 

Today, a li�le over 55,000 people in Butler 
County claim at least some German heritage, 
according to the 2010 U.S. Census Bureau 
estimates. �is is much larger than any other 
ethnic group listed in the census data on 
ancestry in the county. And the local interest 

in preserving this culture demonstrates that 
many people still feel strong ties to Germany. 

Hoovers Restaurant, located in Valencia, is 
one of only a handful of German restaurants 
in the Pi�sburgh area. Hoovers operates 
in a building that partially originates from 
the early 19th century. John Du� applied 
for a tavern license on the site in 1800 to 
o�er food and drink to stagecoach travelers. 
�ere has been a food establishment of some 
description on the site ever since. 

�e restaurant’s relationship with German 
cuisine began in 1959 with Herbert and 
Hilde Diersch, who immigrated to the area 
from Germany. �ey opened the Nursery 
Tea Room (named for the adjacent Eisler’s 
Nursery) and were especially known for their 
tortes and German fruit pies. �ey operated 
the restaurant until 1974 when Benson (Ben) 
Hoover, also of German ancestry, opened his 
restaurant. 

Hoover was a certi�ed executive chef who 
had won several national culinary awards and 
served at prestigious local establishments, 

including the Duquesne Club and the 
Allegheny Club. He developed an authentic 
German menu, with many of the items still 
o�ered at the restaurant today. �e entrees 
include sauerbraten (marinated beef), 
bratwurst and knockwurst (German sausages) 
served with sauerkraut, and sides of braised 
red cabbage, hot German potato salad and 
bu�ered spaetzle (noodles).

Today the restaurant is run by his grandson, 
Robert (Bob) Hoover, and his wife Amanda, 
the third generation of Hoovers to operate 
the restaurant. �e couple have added 
some American fare, but still maintain the 
German dishes established by his grandfather, 
including their signature dishes of wiener 
schnitzel and German potato pancakes. “�e 
cuisine is more northern German,” explains 
Amanda, with thinly sliced pork used in its 
entrees and vinegar for �avoring. 

Bob grew up working in the restaurant 
and now their 16-year-old daughter works 
at Hoovers, along with a niece and nephew 
of the couple. “We also have a four-year-

Mrs. Shawna Peters, 
German Club advisor, and family.

Need for S
peed

  Nationally known motorcycle racer 

 and designer got his start in
 Gibsonia. 

By Jennifer B
rozak
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CENTER SPREAD

old,” says Amanda, “so hopefully one of our 
children will continue the tradition of running 
the restaurant.” 

�e restaurant was the se�ing recently for 
the Mars Area German Club’s Oktoberfest 
celebration. 

�ough many schools do not o�er German 
language classes as an option for students, 
the Mars Area School District not only has 
German language instruction, but also has a 
very active German club with 64 members.

According to German club sponsor Shawna 
Peters, who also teaches German at Mars Area 
School, “the students decided they wanted 
more interaction with Germany than just 
learning the language, so the club allows them 
to participate more fully in the culture. �is 
is the 12th year that the Mars Area German 
Club has celebrated Oktoberfest at Hoovers 

[so it] has become somewhat of a tradition.”

Peters says, “Hoovers is closed on Mondays, 
so it’s just the [students and parents] at the 
restaurant. It feels more like a family dinner 
than a night out to a restaurant.” 

�e club also has activities throughout 
the year to reconnect with the Deutsche, 
including decorating gingerbread cookies 
with German phrases and handing out 
German Valentine’s cards at 
the school. 

�e group takes at least one �eld trip every 
year, which last year consisted of a visit to 
the Nationality Rooms at the University of 
Pi�sburgh’s Cathedral of Learning, followed 
by lunch at the Ho�rauhaus. Every other year 
is the big �eld trip when the club travels to the 
motherland itself. Peters and fellow German 
teacher Erin Donahue are already planning 
the 2016 trip to Germany. 

�ough many students elect to take Spanish 

(the second most widely spoken language 

in the world a�er English) Peters maintains 
that German is quite useful in the world of 
business today. But besides the practical side 
of learning German, the kids also have fun. 

Last May, the Alpen Schuhpla�ler und 
Tracten Verien D’Pi�sburgh (a 50-year-old 
German dance club in Pi�sburgh) visited 
the school to teach the students some of the 
classic German folk dances.

“�ough the students were a li�le hesitant 
at �rst, they had a blast,” says Peters. “We’re 
hoping to make it an annual activity.” n

  Nationally known motorcycle racer 

 and designer got his start in
 Gibsonia. T

hroughout his career in the 
motorcycle industry, Erik Buell 
has been called a trailblazer, a 
pioneer and an innovator. He 

has raced and designed motorcycles for 
the majority of his life. Now 64, he is the 
owner of Erik Buell Racing, the industry’s 
preeminent racing motorcycle designer 
and manufacturer located in Wisconsin. 
Buell also owned Buell Motorcycle 
Company, which was later bought and 
distributed by Harley-Davidson.

“I just fell in love the first time I rode a 
motorcycle,” Erik Buell says. “I can’t really 
explain why. I am just very comfortable on 
one – it feels like a part of me.”

Buell’s passion for motorcycles started 
when he was still a kid living on his 
family’s 150-acre working farm off of 
Grubbs Road in Gibsonia. As a teenager, 
he toiled on the farm by day and then 
in Bill Swaney’s Automotive transmission 
shop in Mars by night. As a teen, Buell was 
already showing a strong aptitude for the 
workings of mechanical engines. 

Swaney’s Automotive stood on the 
corner where a 7-Eleven is now located 
on Valencia Road. It operated at this 
location from 1965 to 1988. Bill Swaney 
remembers the teenager as a hard worker 
with good manners. 

“He had long hair,” chuckles Swaney, 
“but I don’t think I ever heard him use a 
bad word. He didn’t drink or smoke.” 

Shortly after he started working at the 
shop, Buell bought a Chevrolet Corvette 
and then blew up the motor in the car. 
Swaney gave him space in the garage to 
work on the car to get it running again. 
They hung a sign outside the shop that 
read, “Buellie’s Hemi Heaven.” Those early 
experiences provided the inspiration for his 
love of motorcycle mechanics and design. 

“It was a lot cleaner rebuilding a 
Kawasaki 350 than pulling the transmission 
out of an old Buick,” laughs Buell. “And it 
was way more fun test driving them, too.”

When he was 17, he owned a Harley 
chopper. The bike’s “horrible handling” led 
him to switch to sport bikes. From 1971 to 
1983, he was a successful sport bike racer. 

“I enjoyed riding fast and realized I 
should do that [somewhere else besides] 
the public roads,” he laughs.

After Buell graduated with a degree 
in mechanical engineering from 
the University of Pittsburgh, he was 
determined to work for Harley-Davidson. 
The only problem was that the company 
only hired locally and was based in 
Wisconsin.

“Harley was the only American 
motorcycle company in 1979,” Buell 
explains. “It was a bit hard to get in, but I 
went up there and convinced them. I was 
determined to work in the motorcycle 
industry.”

Despite earning five promotions in just 
a little over four years at Harley-Davidson 
(including a position as chief engineer), 
Buell felt the need to venture out on his 
own. 

“I had a lot of friends there and liked 
the company, but my heart was in sport 
bikes. I knew I had to go my own way,” 
he says.

He started the Buell Motorcycle 
Company in 1983 as he retired from 
competitive racing, and built his first bike: 
a two-stroke Formula One racer called the 
RW750. The RW stood for Road Warrior. 
Ten years later, he sold part of Buell to 
Harley-Davidson, and then eventually sold 
complete control of Buell to Harley in 
1998. Sadly, in 2009 Harley-Davidson shut 
the Buell division down.

“When the recession hit in 2009, [the 
division] was actually doing quite well,” 
explains Buell. “The sales had grown 
rapidly from 2002 to 2009, but it was 
a very small part of Harley-Davidson. 
Unfortunately, Harley-Davidson was in 
big trouble,” he says, explaining that the 
iconic motorcycle brand had experienced a 
drastic decline in its stock to less than $10 
a share.

“[Harley] had to make dramatic cuts and 
become very focused in order to survive, so 
they shut Buell down along with a number 
of plants. It was what they had to do to 
survive,” he says.

Buell has transitioned his passion into 
his new company, Erik Buell Racing (EBR). 
Today, the company is building EBR brand 
motorcycles which are selling globally. 
While the new business is smaller than 
Buell Motorcycle Company, it is growing 
rapidly. Buell and his team are designing 
and building new sport bikes for Hero 
MotoCorp, which is India’s largest 

motorcycle manufacturer. EBR showed 
more than a dozen new motorcycles at 
the 2014 Auto Show in New Delhi, one of 
which was selected as the best of the show.

 “We have done so many things, it’s 
impossible to single out just one,” says 
Buell. “What I am most proud of is 
fostering the spirit of American innovation 
in motorcycling, and all the innovations 
that have come from that, not only in 
EBR motorcycles, but all those made in 
America.” As a testament to his vision, 
Buell was inducted into the American 
Motorcyclist Association Hall of Fame 
in 2002 and was selected as the 2011 
Motorcyclist of the Year from Motor 
Cyclist magazine.

Buell’s company is based in a small town 
about 20 miles outside of Milwaukee. 
He reluctantly sold his childhood farm in 
Gibsonia just a few years ago. “I always 
loved Gibsonia and have always dreamed 
of returning.” Still, he manages to return 
to Pittsburgh every year or so to visit 
family and friends.

Today, Buell runs racing teams and 
continues to design and build performance 
motorcycles. The company’s newest 
innovations span from the EBR 1190RX, 
which competes with the world’s best 
street superbikes and sets new standards 
for fuel efficiency, to serial hybrid scooters. 
The company will race its newest designs in 
the World Superbike series, and introduce 
EBR motorcycles throughout 
the year.

For more information about Erik Buell 
Racing, visit erikbuellracing.com. n
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It would be hard to miss the Tiny House 
movement that seems to be sweeping the 
country right now. 
�e “Tiny House Builders“ show on HGTV 

network features micro houses constructed 
of salvaged materials while “Tiny House 
Nation“ on FYI chronicles the construction of 
mini mobile homes for owners with a serious 
case of wanderlust. �e homes featured on 
these shows tend to be 100 sq. �. or less. �e 
shockingly small dimensions make for great 
TV, but may not be the answer for the average 
homeowner. 

A house is generally considered to be “tiny” 
if it is less than 500 sq. �. (about �ve times 
larger than those usually seen on network 
TV). So if living in a home on wheels with a 
compostable toilet is not your idea of living 
large, you may want to consider less extreme 
options, with homes ranging from 400 to 
1,000 sq. �. A home measuring 400 sq. �. is 
still less than 1/6 the size of the average home 
in the U.S., which is about 2,600 sq. �. 

BUILD SMALL!

THINK 
BIG

BY PAMELA PALONGUE

In Pine Township, according to Building 
Code Section 84-82, a one-story structure 
must be at least 1,200 sq. �. at ground level 
and a two-story structure must have at least 
900 sq. �. on the ground. �is would be the 
minimum size that homes could be built 
within the township. Although conventional 
plumbing is required, solar energy is 
permi�ed, allowing residents to go “o� the 
grid” for electricity.

The Movement Hits Home
Although the Tiny House movement hasn’t 

hit the North Hills of Pi�sburgh in full force 
yet, it is coming. According to seasoned real 
estate agent Mary Hartley, homes were ge�ing 
larger with every passing year. Now home 
buyers are looking for smaller homes with a 
smarter use of space. 

“Buyers are looking for homes with fewer 
rooms that are larger. �e formal living room 
and den have been combined to create a 
great room, and formal dining rooms are 
also disappearing from a buyer’s must-have 

list,” says Hartley. She also notes that smaller 
homes don’t last long on the market. “I 
recently listed a home that was just under 
1,000 sq. �. and in new condition. �e seller 
wound up ge�ing over the list price for it... 
You just can’t keep smaller homes on the 
market.” 

�e bidding wars over these small, but 
well-appointed gems is a sign that diminutive 
homes are making a major comeback. 

Small Advantages
Smaller homes mean smaller mortgages 

or, in some cases, no mortgage at all. Some 
tiny houses are built for as li�le as $20,000 to 
$30,000. Having a home that is paid for gives 
families a strong sense of �nancial security to 
face whatever economic challenges lie ahead. 
And that’s not the only advantage to living 
small. 

�e smaller size means that high-end 
�nishes, such as marble tile �ooring or 
copper countertops, can be more a�ordable, 
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demonstrating that tiny doesn’t necessarily 
equate to a style sacri�ce. A home with a 
smaller price tag will also have lower real 
estate taxes and be less costly to insure. Less 
cubic space will result in monthly savings 
on heating and cooling bills as well. And 
because the power usage is lower, solar power 
is a more feasible option in a small home. 
Having less home to clean will rack up savings 
in both time and cleaning supplies for the 
homeowner. 

Who Can Benefit from a Smaller 
Home?

�e answer is – just about everyone, 
including the environment. �e homes 
require less material to build and newer, 
greener options can be used. �is new 
housing alternative is especially a�ractive 
to singles and young marrieds who prefer 
spending money on travel, rather than 
a mortgage. Downsizing is an a�ractive 
option for older couples with grown kids. 
And Tiny Houses have also been built as a 

self-contained mother-in-law suite for aging 
parents, which a�ords more privacy than an 
apartment in a home. 

The Global Precedent
While Americans are new to the idea of 

living small, other parts of the world have 
been living tiny for decades. Exploding 
populations combined with a lack of space 
have required countries such as China and 
Japan to �nd ingenious ways of creating space 
where none exists. Paris is famous for its 
micro apartments called pied-a-terre, which 
frequently measure in the 40- to 50-sq.-meter 
range, translating to about 430 to 538 sq. �. 
�e average home in the U.K. is slightly larger 
at 818 sq. �., but still well under the American 
average.

�is new housing trend will also likely 
prove a healthy one for the U.S. economy by 
opening up a whole new crop of home buyers, 
who previously were unable to get �nancing 
for homes in the $100,000-plus price range.  n
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Thirty-�ve years ago, the founders of Monte Cello’s Italian 
restaurant opened up their �rst location on McKnight Road, 
near the entrance to the Ross Park Mall. Relying on fresh 

ingredients and Old-World recipes for the entrees and hand-tossed 
pizzas, the restaurant rapidly grew a loyal following for those seeking 
hearty, traditional Italian cuisine.

Today, Monte Cello’s oversees seven locations spread throughout 
western Pennsylvania, including restaurants in Cranberry, Wexford, 
Ross Township, Shaler, Hampton, and downtown Pi�sburgh. 
�e founders, including Joe Wadlow, Domenic Ricci and Ricci’s 
father-in-law, the late Ron Daniels, grew their locations organically, 
from the ground up.

“Almost all of the current locations are owned by former 
employees,” says Ricci. “�ey’re all employees who worked their way 
through, and wanted to get involved with ownership.”

One of those owners is Jim Crowe, who became the sole owner of 
the Shaler location in 1996 a�er buying out his partner.

“I had worked part time with the franchise in the North Hills,” says 
Crowe. “We’re like a family. A�er 20 years in the business, you really 
get to know the community.”

Crowe, who went to college for electrical engineering and worked 
in that �eld for a while a�er graduating, says he was pulled back into 
the business by his love of cooking – and his knack for pizza making.

“I was always good at it,” he says, noting that his signature pizza, 
the Jimmy Mac, is still on the Shaler menu and has ground meat, 
�ousand Island dressing, pickles and cheddar cheese.”

�e restaurants feature a variety of traditional and specialty pizzas, 
as well as dinner favorites like meat and cheese lasagna, chicken 

alfredo, and hot sausage cacciatore, which Crowe says is a best seller 
at the Shaler location. Another popular menu item is the steak, onion 
and ranch pizza, which features the restaurant’s own ranch dressing 
and chipped top round steak.

About a year and a half a�er the founders opened their �rst 
place on McKnight Road, they moved to the location on Babcock 
Boulevard. In 1982, they opened the Wexford location, followed by 
the downtown location, which is owned by Ricci’s brother-in-law, 
Paul Lazzaro, and his brother Tony Lazzaro. �is past March, Paul and 
Tony also reopened the Hampton location, which had been closed 
due to the previous owner’s health issues.

Each location is independently owned, but the ingredients for all 
locations come from the company’s own commissary on Babcock 
Boulevard, says Ricci. �is was necessary to keep up with demand as 
the restaurants expanded. �e company jars its own sauces, which 
can be purchased at each location. �e sauce recipe originates from 
Ricci’s mother, although he had to tweak it to produce in high volume. 
“Making sauce in a vat for a restaurant is a li�le di�erent than making 
it in a big pot on a stove,” he says with a laugh, “but it’s a good problem 
to have.”

�e individual locations also will sell the ranch dressing by the 
quart or soup by the gallon if a customer asks. “We’ve even shipped 
our sauce by the case to Texas,” says Ricci.

“�e quality of the food is de�nitely what keeps customers coming 
back,” says Crowe.  n

Monte Cello’s Italian Serves 
up a Pittsburgh Tradition

SPONSORED CONTENT   BUSINESS SPOTLIGHT   SPONSORED CONTENTBUSINESS SPOTLIGHT

For more information about Monte Cello’s, visit www.montecellos.com.
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BY MICHELLE CROYLE

With the weather warming up and the lazy, hazy days of summer 

upon us, what could be better than to spend some time on one of 

the area’s many waterways? Whether you enjoy the solitude of a 

quiet fishing spot or like to kayak and canoe down a stream with 

friends, you have many options —  

by river, creek, pond or man-made spot.

Here are some fabulous 

locations to enjoy water 

activities in your neck of 

the woods.

Continued

Rollin' on the Rivers, 
Lakes, and Ponds
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The Scout Centennial Plaza and Fishing Lake 
Graham Park, 260 Graham Park Dr., Cranberry. For more 
information, call the Parks & Recreation Department at 
724.779.4FUN, or visit: twp.cranberry.pa.us

Visit this one-acre catch-and-release �shing pond in Graham Park. You 
don’t need a �shing license to enjoy this gem, and all types of worms 
and arti�cial lures are permi�ed. Stocked with bass and bluegill, this 
pond will provide ample opportunity to practice baiting and casting, 
but all �sh must remain unharmed and released immediately a�er 
being reeled in. Also, before you leave the park, take a moment to view 
the Scout Centennial monument which is situated at the edge of the 
pond as a tribute to Boy Scouts and Girl Scouts everywhere.

Children's Fishing Area (near Fawcett Field) off of 
McElheny Road, Shaler. For more information, call Shaler 
Township at 412.486.9700, or visit: shaler.org/fishing

For fun with the kids, you may want to check out this �shing area 
designated just for children ages 12 years and younger (with adult 
supervision). Filled with trout and sponsored by the Penn’s Woods 
West Chapter of Trout Unlimited, this creek will not disappoint.

North Park Allison Park.  
Visit: county.allegheny.pa.us/parks for more information or  
call the Boathouse at 412.559.3697, or email questions to  
kayakpittsburgh@ventureoutdoors.org

When you want to choose from a large selection of water sports, 
North Park is the place to go! Whether you want to �sh or ride along 
in a watercra�, this 3,075-acre location, which borders Hampton, 
McCandless and Pine Township, has it all.

When you start your adventure at the old stone building which 
comprises the Boathouse along North Park Lake, you have many 

options for water fun, including solo and tandem kayaks, pedal boats, 
canoes, rowboats, and stand-up paddleboards (as well as adult bikes, 
for those who prefer to stay on land, available for rental by the hour 
courtesy of Kayak Pi�sburgh North Park).

Millvale Marina Riverfront Park 
90 Riverfront Drive, Millvale. For more information,  
call 412.821.4071, or email milmarine@aol.com

Located by the park’s entrance, the marina allows boats to easily enter 
the water, but Kayak Pi�sburgh is also on hand at this location to 
provide kayaks for you to enjoy recreation on the river. �e kayaks 
are designed speci�cally for �at water, meaning that they are longer 
and more stable than those used for riding whitewater, and they are 
easier to steer. You can choose to paddle fast to get some good aerobic 
exercise, or you can take a more laid-back approach and enjoy the 
view. Life jackets are required, and equipment is available for rent 
by the hour with an additional half-hour rental increment available. 
Riverfront Park also o�ers boat rentals, bike rentals, and �shing spots. 
From the Millvale site, you can launch your kayak, boat, or even canoe, 
and enjoy up to 30 miles of the �ree Rivers Water Trail which runs 
northeast to Freeport and south to Pi�sburgh.

Pine Township Park Pond 
twp.pine.pa.us

Located just o� of Pearce Mill Road in Pine Community Park, the Pine 
Township Park Pond is managed by the Pennsylvania Fish and Boat 
Commission. Some of the �sh that can be pulled from the water are 
largemouth bass, bluegill, white crappie, yellow bullhead and brown 
bullhead. �e two-acre pond is under catch and release regulations, 
so no ma�er what you catch, it must be thrown back. �e catch and 
release program and small size, make it a great place for kids to learn 
about �shing. �e pond also has an accessible pier and parking nearby.
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Fishing the Ohio River 
For guidelines, visit FishandBoat.com. 

More experienced �shermen may want to �sh by boat from a major 
waterway like the Ohio. �e Sewickley area o�ers several options for 
�shing the river by boat. In the Borough of Sewickley, there is the 
Walnut Street Landing and the Chestnut Street Boat Launch, located 
near the Sewickley Bridge.

�e Leetsdale Borough Boat Launch o� Petrun Road o�ers both 
�shing from the dock and a boat launch with parking spaces available. 
But it’s important to purchase a permit from the borough prior to 
parking or launching from this area. 

�e Glen�eld Launch, located o� the Emsworth exit of I-79, is a Fish 
Commission boat launch and suitable for small to mid-size boats.

Sharpsburg Fishing Pier, Riverfront Park 
13th Street and River Road, Sharpsburg. For more information, 
call 412.781.0546, or e-mail secretary@sharpsburgborough.com

�e Sharpsburg Fishing Pier o�ers a handicapped-accessible �shing 
location along the waterfront. �ere is also a boat launch in this area, 
and the site is popular for those wishing to picnic along the river. n

A SHORT DRIVE AWAY
While there are many fun things to explore close 
by, you might also want to consider some other 
recreational areas on the water within an hour or 
two by car from Pittsburgh.

PARKS:
Lake Arthur Moraine State Park; 
225 Pleasant Valley Road, Portersville.  
For information on watercraft rentals,  
call Crescent Bay Marine, LLC, at 724.368.9955.

Offering 3,225 acres of fun, Lake Arthur is known as a place for fishing, boating, 
sailing, swimming, and windsurfing. Offering two swimming beaches, 10 boat 
launches, and several fishing piers, there is also the opportunity for visitors to 
rent canoes, kayaks, sailboats, paddle boats, small motor boats, and windsurfing 
equipment by the hour by stopping at Crescent Bay Boat Rental on the South Shore. 
Bait is also available for purchase. Those desiring to reel in some fun may find their 
lines snagged by northern pike, largemouth bass, channel catfish, black crappie, 
bluegill, muskellunge, walleye, channel catfish, or hybrid striped bass. Fishing piers 
that accommodate those needing handicapped access and children are located at 
the Bear Run, Park Road, and McDanels boat launches. 

McConnells Mill State Park 2697 McConnells Mill Road, New 
Castle. For more information, call 724.368.8811 or visit: dcnr.
state.pa.us/stateparks.

If you are seeking adventure, you might enjoy the whitewater canoeing and 
kayaking here. The park offers climbing, rappelling, whitewater canoeing, kayaking 
and hiking. 

Raccoon Lake located in Raccoon Creek State Park,  
3000 State Route 18, Hookstown. For more information, call 
724.899.2200, or visit: stateparks.com/raccoon_creek

You can rent rowboats, kayaks, canoes, and paddleboats to use on the lake’s 101 acres. 

FISHING: 
Also available in abundance in the communities north of 
Pittsburgh are many fishing spots. Consider casting your 
line at any of the following locations. Remember to abide 
by the guidelines for any necessary fishing licenses and 
public accessibility to these areas. For information on any of 
the following, please go to hookandbullet.com/fishing or 
fishandboat.com

Breakneck Creek Located two miles from Zelienople, near 
Harmony Junction, or along its route to the north. 

A tributary of Connoquenessing Creek, Breakneck flows from its origination in 
Bakerstown in Allegheny County to Butler County’s boroughs of Valencia, Mars, 
Callery, and Evans City. Once Breakneck reaches Eidenau Village, it flows into the 
Connoquenessing.

Scholars Run This stream is located .3 miles from Zelienople, 
Butler County. 

Yellow Creek This stream is located 2.9 miles from Zelienople,  
in Butler County, near Harmony Junction. 

A variety of fish are found in these waters: perch, both large and smallmouth bass, 
bluegill, muskie, bream, both brook and brown trout, and northern pike.

Supply Dam Located 1.2 miles from Evans City, Butler County. 

Evansburg Reservoir Located 1.2 miles from Evans City, 
Butler County.
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Making Old New Again 
for Nearly 50 Years

BY KATHY RUDOLPH

A s the old saying goes, “If you can’t �nd it at Wexford General 
Store Antiques, you probably didn’t need it anyway.” �e 
antique store, located in a 170-year-old building on Church 

Road, has vintage �nds that bedeck every nook and cranny of the two-
�oor edi�ce.

�e business originally began in West View in 1966. Owner Jim 
Marino explains, “My mother was interested in dealing in antiques, 
so I bought her house in West View [and renovated the facade] to 
become a storefront for her.”

Sadly, Jim’s mother passed away within the year. At that time, he 
also maintained a commercial art studio in the city. But with his 
mother’s passing, he felt obligated to run the store as well. Fortunately, 
within a short period of time, Jim met his wife, Marianne, who was 
very interested in the antique business and became involved.

Unfortunately the store wasn’t doing that well at its West View 
location, but fate was about to lend a serendipitous hand. A 
local doctor who owned a building in Wexford approached 
Jim about buying the property, which had a porch spanning 
the width of the old building and a high beadboard ceiling.

“�e building sort of chose us,” says Jim. “�at changed 
the whole course of things...We did some renovations to 
the building and moved in upstairs in the apartment in the 
back.”

In the early days of the business, the task of acquiring 
antiques was very di�erent than it is today. �e couple had 
to hunt for beautiful and unusual pieces to sell in their store.

“�ose were the days when we went out on the road,” says 
Marianne. “�ere weren’t shops like ours back then...You 
would go to a home and the owners would have a bunch of 
antiques in the basement. �en they would tell you where 
you could �nd another person who had antiques. It was 
all by word of mouth. �e homeowners would give you 
co�ee and cake and say, ’Don’t forget to go to Mrs. Jones’ house up 
the street.’ It was really charming, the culture of business at that time. 
Today, people bring so many items into the store we don’t have to go 
out and search for antiques.”

�e couple also came up with an innovative way to run the store. 
“In the early years, out of necessity, we had to bring in other antique 
dealers because it was di�cult to be here every day and on the road 
looking for antiques,” explains Jim. “�ere wasn’t any example of an 
antique store doing that at the time to my knowledge. It took us years 
to learn how to make it work properly.”

Entering the antique store today feels like a trip back in time, with 
its wood-planked �oor, charming balcony and scads of antiques 
displayed throughout. Ornate Edwardian pieces with exquisite detail 
sit next to the clean lines of mid-century modern items which might 
have been at home on the set of “Mad Men.”

Besides the antiques that line the shelves, the building itself is 
an historic treasure. �e Marinos have done extensive research and 
learned that in the late 1840s the General Store and the stable across 
the street provided a respite for weary stagecoach travelers, pony 
express riders and drovers bringing sheep to market at Fort Pi�. 
Later on, the building expanded to 50 �. longer than it is today and 
housed a creamery, a feed mill, slaughterhouse, butcher shop and a 
post o�ce. �e businesses thrived until the 1960s when the advent 
of supermarkets, along with rerouting of the highway, caused an 
irreversible decline in business in 1964. It sat empty for two years until 

the couple purchased it from the doctor in 1966.
�e antique center has been a local �xture now for almost 50 years. 

Antiques have been the Marinos’ life and passion.
“I call this the original recycling business,” says Jim, with a smile. “I 

am amazed that the shop has gone on for so long.”
Marianne agrees, “�e shop is a place to come and look at things 

that people have loved through the years and need to �nd a new home 
for...�at’s what we do – we �nd homes for old things.” n

The Wexford General Store Antique Center finds homes for old things.

“I call 
this the 
original 
recycling 
business.”

Jim and Marianne Marino, owners of 
Wexford General Store Antique Center
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CREATING
CONFIDENCE

IN CHILDREN THIS SUMMER

I
nstilling confidence in young children helps them develop 
their social skills and a sense of self-worth. When we feel good 
about ourselves, it shows; situations seem easier to handle and 
we communicate in a more upbeat and positive manner. That 

positivity can spread to others. Smiles are contagious! 
Children need to feel validated and loved. Their parents’ positive 

reinforcement and encouragement helps them gain confidence, and, 
once they are in school, educators and peers also influence their self-
worth. How children feel affects how children act. 
Model Confidence

Our children are in tune with our actions, so what we feel and 
perceive can influence our children. A positive self-image provides 
a strong example to children and helps them feel good about the 
world. Since children can mirror our behavior, we need to lead by 
example and model confidence. Bad days happen, and sometimes we 
feel overwhelmed or down for no reason. When we feel unhappy, it is 
a good idea to remind children that challenges are a part of life, and 
we feel happy and fulfilled on most days. If we aren’t happy, we owe 
it to ourselves and our children to seek out ways to feel fulfilled and 
joyful, which may include reading, meditating, exercising or listening 
to music. 
Instill a Positive Self-Image

Parents influence their children’s sense of self-worth. Our children 
should like who they are and feel comfortable in their own skins. 
Children should feel as though their voices will be heard, and as 
though they can make a difference in the world. We help them 
develop a healthy sense of self-worth by acknowledging their 
strengths and the qualities that make them unique. Everyone seeks 
praise and responds positively to compliments. Children develop a 
positive self-image when their parents acknowledge their strengths, 
trust in their abilities and see mistakes as opportunities for learning 
and growth.
Know Your Child’s Friends and Their Parents

The people around us can affect how we act. Our values may differ 
from other parents’ and children’s values. Part of our job as parents is 
to get to know our children’s friends and their parents, and observe 
any behavioral changes in our children, positive or negative. We can’t 
always choose who our children befriend, but we can encourage 
them to play with children who will make them happy. Make time to 
talk to other parents at your school’s drop-off or pick-up times. Talk 
to your children about their play dates, and pay attention to their 
attitudes afterward. Are they smiling and excited about the fun they 
had, or are they withdrawn? 
Express, Don’t Suppress, Feelings

Children need to be able to express how they feel, but also 
able to control their tempers. Suppressing feelings does not help 
children deal with the issue and keeps them from learning how to 
communicate effectively with others. Finding the right balance is 
difficult, but if we model healthy ways to talk about our feelings, 
children will learn how to express how they feel in a mature, 
controlled and age-appropriate manner.

Build Confidence with The Goddard School 
At The Goddard School, our talented teachers collaborate with 

parents to nurture children into respectful, confident and joyful 
learners. We are committed to teaching children about compassion, 
cooperation and the significance of giving back to their community. 
We pride ourselves in collaborating with the best educational and 
child development organizations to provide children with the skills 
they need for long-term success in school and life.

This Industry Insight was written by Mark & Jennifer 
Rebstock.

Prior to opening The Goddard School in Wexford, Mark 
Rebstock was training manager for a national utility 
company and Jennifer worked in early childhood education.

3000 Brooktree Road, Wexford, PA 15090 
724.935.1100 or www.goddardschool.com

INDUSTRY INSIGHT  YOUR CHILD  SPONSORED CONTENTYOUR CHILD
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FUND IT
FORWARD

A local mother makes it her mission 
to help families of children with 
special needs.

By Jennifer Brozak

Entrepreneurs start businesses for many reasons. For some, pro�t 
is the driving force, while others are enticed by the freedom 
to be their own boss. But for Rose Morris of Pine Township, 

entrepreneurship was purely spiritual.
Morris is the inventor of �e Safety Sleeper™, a fully enclosed and 

portable bed that is speci�cally designed to help children with autism 
remain in their beds. She is also the co-founder of Fund it Forward, a 
nonpro�t organization which helps parents of special needs children 
raise money for necessary equipment.

Morris, a former elementary school teacher and mother of three, 
invented �e Safety Sleeper out of pure desperation. Her son Abram, 
who is autistic, would not stay in his bed at night, which jeopardized 
his safety and was frustrating for his parents. Morris explains that 
sleep problems are common among children with autism.

“Ge�ing Abram to sleep was extremely di�cult,” she 
says. “He could climb out of anything. He wouldn’t 

wind down. We needed a way to help him calm 
down and feel safe.”

 The Safety Sleeper™
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“When we started using the bed, I knew I had 

something special. I also knew there were 

other families this could help who  

couldn’t afford to buy one for their  

own children,” she explains.

�en, while on vacation, Morris and her husband (who is in the U.S. 
Air Force) began discussing the problem with family friends. 

“I call myself the ’accidental entrepreneur!’” Morris laughs. “We 
were talking about our trouble with ge�ing Abram to sleep...I knew 
in my mind what I needed to solve this problem, so I just put in my 
parameters and then my husband and a family friend, who owns a boat 
shop, came up with the physical template and design.”

�e three worked together to create the prototype using sail fabric, 
which they originally dubbed “Abram’s Bed.” It worked! Because 
Abram was not able to access any of the opening mechanisms from 
inside the bed, he at last remained safely in his bed.

“Before this bed, we were at our breaking point, so words cannot 
express what a life-changing experience this was for us,” Morris 

explains. “Allowing us to gain control over that one aspect changed our 
lives.”

Abram took to the bed quickly, she says. “He cried for the �rst day or 
two, but this experience was no di�erent than when kids cry because 
they want out of their cribs or rooms.”

Abram was about three at the time. A�er only one week he was 
sleeping safely and soundly in his own bed. For Morris, though, her 
journey was far from over...

“A�er we invented this bed, I knew I had to help other families.” 
Around the same time �e Safety Sleeper was patented, Fund it 
Forward was born. 

“When we started using the bed, I knew I had something special. I 
also knew there were other families this could help who couldn’t a�ord 
to buy one for their own children,” she explains.

Morris teamed up with Jackie Smolinski, a mother from Ohio whose 
son had a severe form of epilepsy. Together, they carved out the vision 
for Fund it Forward.

According to Fund it Forward Executive Director Kristin Hasley, the 
nonpro�t is designed to help families of children with special needs 
execute fundraisers to purchase whatever equipment will improve the 
quality of their lives – whether it be �e Safety Sleeper, an iPad, or an 
adaptive bicycle. Many of these devices are not covered by insurance 
and families �nd themselves at a loss. All the organization asks in 
return is that each family �nds one additional family to help. 

“We give our families the tools and support they need to host 
successful fundraisers,” says Hasley. Families then choose what 
fundraiser will work best for them; some conduct car washes, bake 
sales, host movie nights or partner with local restaurants for “dine to 
donate” nights, in which a portion of a the night’s pro�ts are split with 
the families. 

“It’s all about giving back,” Hasley explains. “Once we help families 
achieve their goals, they become our biggest advocates. If a family 
doesn’t have the resources to purchase this equipment on their own, 
we can help them feel empowered and valued. We can give them hope.”

Fund it Forward has already helped 60 families across the country, 
a number that continues to grow, mostly as a result of family advocacy. 
�e group also receives referrals from case managers and other 
nonpro�t groups like Autism Speaks. In addition, WTAE anchor 
Kelley Frey, whose son has special needs, has emceed Fund it Forward 
events, helping to raise awareness. 

“I cannot express the gratitude, love and appreciation that I feel 
working with these families,” says Morris. “To know that we have been 
able to a�ect these families’ lives – there are no words big enough to 
describe how it feels.” n
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It’s cruise season 
and summer is the best time 

for car enthusiasts. Here’s a 
list of some of the car shows 

and cruises in the area. 

It’s cruise season Cruise into

15
SUMMER

Co
ntinued

15
SUMMER

Co
ntinued

Summer
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7th Annual Cranberry Place 

Car Cruise 

Location: UPMC Cranberry Place
Address: 5 St. Francis Way, 
Cranberry Twp., PA 16066
Date: 8/8/15
Time: 1 to 4 p.m.
Entry Fee: None

�is is a family event with live 
entertainment, kids’ games, ra�e baskets 
including a 50/50, DJ, dash plaques and 
trophies, food and drinks. It is located at 
the intersection of Rt. 19 and Rt. 228 in 
Cranberry Twp. next to UPMC Passavant 
North Campus.
Contact: Michelle, George or Bill, 
724.772.5382

Cranberry Township 

Community Days Cruisin’ 

Cranberry Car and 

Motorcycle Cruise

Location: Cranberry Township Community 
Park
Address: Ernie Mashuda Drive, 
Cranberry Township, PA 16066
Date: 7/9/15 
Time: 4 to 10 p.m.
Entry Fee: None

A fun time for families as you stroll 
through the cars and motorcycles for your 
viewing pleasure. With the start of the 
Carnival and CTAA so�ball action, it will be 
a great summer night to enjoy in Cranberry. 
For more details, visit the website. 
Contact: ctcchest.org, 
cruisincranberry@gmail.com 

Cruisin’ Cranberry Car Cruises 
Location: Victory Church Parking Lot
Address: 21150 Rte. 19, 
Cranberry Township, PA 16066
Dates: Throughout the summer 
season. Check the Cranberry Township 
Community Chest website or Facebook 
page for exact dates and times. 
 For event details, visit the CTCC website, 
or Facebook page. 
Contact: ctcchest.org, facebook.com/pages/
Cranberry-Township-Community-Chest-
CTC, cruisincranberry@gmail.com. 

Gibsonia Kings Restaurant 

Car Cruise

Location: Kings Restaurant
Address: 112 Northtowne Square, 
Butler, PA 16001
Dates: Most Thursdays in the summer 
season; check website to con�rm.
Time: 5 to 9 p.m.
Entry Fee: None

For more information, visit 
carcruises.com
Contact: carcruises.com, facebook.com/
car.cruisescom

Advance Auto Annual Cruise

Location: Advance Auto Parts
Address: 2407 Freeport Rd., 
Harmar, PA 15238
Date: 7/12/15
Time: 10 to 2 p.m.
Entry Fee: None

�is is the 9th annual classic car show. 
Free show with prizes, food, drinks and a DJ. 
Contact: Melinda, 412.820.4400, 
dzo�@gmail.com

Horse Trading Days Car Cruise 

and Bike Night

Location: Harmony, PA and Zelienople, PA 
Address: Main Streets, Harmony and 
Zelienople, PA 
Date: Event during July 16, 17 & 18, 2015. 
Visit the website for the exact date and 
time.

Horse Trading Days is an annual event 
of the Zelienople-Harmony Business 
Association. Enjoy concerts, artists and 
cra�ers, business vendors, food vendors, 
children’s activities, a car cruise, bike night, 
horse parade, and many more fun activities. 
Check the website for more details.
Contact: horsetradingdays.zelie.us/home, 
info@horsetradingdays.com 

Hot Rods and Harleys 

Car/Bike Show 
Location: Three Rivers Harley Davidson
Address: 1463 Glenn Ave., 
Glenshaw, PA 15116
Date: 9/5/15
Time: 11 a.m. to 3 p.m.
Entry Fee: None
 Trophies for top 3 cars and bikes, 
DJ Jammer spinning the tunes, dash plaques 
�rst 40 cars, James T’s 50-50, food, adult 
beverages.
Contact: James Morton, 412.443.6766, 
penguin1111@verizon.net

Knights of Columbus 10th 

Annual Car Cruise

Location: St. Teresa of Avila Church 
Address: 1000 Avila Court, 
Ross Township, PA 15237 
Date: 7/19/15
Time: 2 to 5 p.m.

SOME OF THE LISTINGS 
COURTESY OF 
CARCRUISES.COM. 
PLEASE CHECK 
CARCRUISES.COM FOR 
NEW AND THE MOST 
UP-TO-DATE 
INFORMATION AVAILABLE
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Entry Fee: None
�e 10th Annual Car Cruise to bene�t 

the Knights of Columbus Charities. Dash 
plaques and goody bags to the �rst 100 
entrants. Oldies music, door prizes, food and 
beverages for a goodwill donation. 
Contact: John Vasalani, 412.364.7783, 
jandjvasalani@verizon.net 

Lyndora American Legion Bike 

and Car Cruise

Location: Lyndora American Legion
Address: 150 Legion Memorial Lane, 
Butler, PA 16001
Date: 8/8/15
Time: 4 to 9 p.m.
Entry Fee: None

DJ, dash plaques, T-shirts, 50/50, prize 
ra�e, cra�ers, food, U.S. Marines #743 Toys 
for Tots Collection (Bring an unwrapped 
toy — but no stu�ed toys — and get a food 
discount ticket). Legion Riders Motorcycles 
also supports this event to bene�t veterans.
Contact: Dan Cunningham, 724.321.8521, 
dcunningham@hcpainc.com

McDonald’s of Harmarville 

Cruise-In

Location: McDonald’s of Harmarville
Address: 2925 Freeport Rd., 
Harmarville, PA 
Date: 8/3/15, 9/7/15
Time: 6 to 9:30 p.m.

Presented by Western Pennsylvania Street 
Survivors, 50-50, food, DJ. Proceeds to 
charity. 
Contact: Ed Cerra, plumber102546@
hotmail.com, 724.325.3245; 
Preston Gardner, 724.448.7231; 
McDonald’s, 412.828.9801

Mega Cruise/Fly In

Location: Butler County Airport
Address: 475 Airport Road, 
Butler, PA 16002
Date: 7/11/15

�is is the 15th Annual Mega Cruise 
held at the Butler Co. Airport. �ere will 
be hundreds of cars, trucks, motorcycles, 
tractors, and airplanes on site, along with 
great food, music, drawings, Chinese 
auction, and karaoke. �is year, the EAA 
Ford Tri-motor will be giving rides to anyone 
wanting to experience �ight from the early 
days of aviation. Fly in, drive in, or walk... 
Fireworks a�er sunset. 
Contact: Kent Shoemaer, 724.766.5847, 
shoe�y180@embarqmail.com

Quaker Steak & Lube Cruise-In

Location: Cranberry Quaker Steak & 
Lube Cruise
Address: 1298 Freedom Rd., 
Cranberry, PA 16066
Dates: Most Sundays in the summer 
season; call to con�rm.
Time: Noon to 4 p.m.
Entry Fee: None
 Join in the annual Car Cruise-In at the 
Lube every Sunday from 12-4. Prizes & 
giveaways. Dash plaques to the �rst 50 cars. 
Rookie Rick & Uncle Al will be spinning the 
sounds. �eme nights.
Contact: Stella Tomko, 724.778.9400, 
qslcran@quaker-steak.com 

Debbie Lee’s Christmas in July 

Car Cruise

Location: Debbie Lee’s Ice Cream Stand
Address: 150 Legion Memorial Lane, 
Renfrew, PA 16053
Date: 7/25/15
Time: 4 to 9 p.m.
Entry Fee: None
 DJ - Food - Door Prizes - Ice Cream 
Contact: Dave Landis, 724.234.8514, 
clandrd@zoominternet.net

Richland Mall Car Cruises

Location: Richland Mall
Address: 5375 William Flynn Hwy., 
Gibsonia, PA 15044
Dates: Check the website for the exact 
dates and times.
 Check the website for details.
Contact: www.richland-mall.com

Saxonburg Festival of Arts 

Cruise

Location: Main Street, 
Saxonburg, PA 16056 
Date: 9/12/15
Time: 11 a.m. to 7 p.m.
Entry Fee: None

�e Rodfathers of Butler are supporting 
the Historical Saxonburg & Restoration 
Commission Car Cruise featuring Dash 
Plaques - DJ - Live Band - 50/50 - T-Shirts 
- Cra�ers - Vendors - Exhibits - and much 
more. 
Contact: Dan Cunningham, 724.321.8521, 
dcunningham@hcpainc.com

Second Annual Old’s Cool Car 

Cruise-In

Location: Christ Church at Grove Farm
Address: 249 Du� Road, 
Sewickley, PA 15143
Date: 8/8/15
Time: Noon to 7 p.m.
Entry Fee: None

�is year’s event is a much more casual 
cruise-in format — all makes and models 
welcome as well as bikes. Live music, food, 
and other entertainment will be featured at 
this new location.
Contact: Fred Birch, 412.398.2023, 
dparker@clchq.org

15
SUMMER

Co
ntinued
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Tom Henry Chevrolet All Chevy 

Car Cruise 
Location: Tom Henry Chevrolet
Address: 5886 William Flynn Highway, 
Bakerstown, PA 15007
Date: 7/18/15
Time: 10 to 4 p.m.
Entry Fee: None
 All Chevy Car Cruise bene�ting Fisher 
House-Pi�sburgh. Admission is free. Dash 
plaques and goody bags for the �rst 100 cars. 
DJ John Roper, food available for purchase, 
Chinese auction, 50/50 ra�e, trophies for the 
Best of Show Camaro and Best of Show Chevy.
Contact: Jim Crnkovic, 412.931.6540, 
jazznurse@comcast.net 

The Valley of Pittsburgh 

Vintage/Classic Car Club 

Car Cruise 
Location: Greater Pittsburgh Masonic Center
Address: 3579 Masonic Way, 
Ross Township, PA 15237
Date: 9/13/15 

Time: 11 a.m. to 3:30 p.m.
Entry Fee: None 
 Spaces available to sell your car related 
parts. DJ Clint, hot dogs, burgers, pop, 50/50, 
Chinese auction.  
Contact: Bill Keller, 412.487.4358, 
billwrk1@verizon.net, valleyofpi�sburgh.org

Veterans Car Cruise in 

conjunction with the 

VA Medical Center and 

Butler VFW Post #249

Location: Butler VA Medical Center
Address: 325 New Castle Road, 
Butler, PA 16001
Dates: 7/18/15
Time: Noon to 4 p.m.
Entry Fee: None
 Veterans Car Cruise in conjunction with 
the Butler VFW Post #249 to provide items 
for soldiers stationed overseas will feature 
DJ - Dash Plaques - T-Shirts - 50/50 - Cra�ers 
- Food - Toys for Tots Collection - *** A 
Cruise Around the Campus for the Resident 
Veterans*** and more... 

Contact: Dan Cunningham, 724.321.8521, 
dcunningham@hcpainc.com 

Starlite Car Cruise

Location: North Way Christian Community 
Address: 12121 Perry Highway, 
Wexford, PA 15090
Dates: Most Fridays in season; 
call to con�rm.
Time: 5:30 to 9:30 p.m.
Entry Fee: None

One of the largest weekly car cruises in the 
country. Great oldies by DJ Denny Dutko.
Contact: North Way Christian Community, 
724.935.6800, starlitecarcruise.com n

Fall 2015 
Special Advertising Section

EDUCATION
Trends To
Watch in

Education 
From preschool to

college, find out
what’s shaping your 

child’s education 
in our Education Special Section this fall. 

Contact us at 
724.942.0940 
to advertise!
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Beaver HOT SUMMER 

NIGHT Car Cruise 2000 

Cars 

Location: Third St./Rt. 68
Address: Third St./Rt. 68, 
Beaver, PA 15009
Date: 8/1/15 
Time: 3 to 9 p.m. 
Entry Fee: None

The 17th annual Beaver Hot 
Summer Night Car Cruise is back 
after a year o� for road construction. 
Over 2,000 cars and trucks will �ll 
the parks and streets of Beaver. DJs 
playing oldies, 1,000 dash plaques, 
food vendors and new restaurants 
in town.
Contact: Keith Sevy, 724.775.4970, 
krtire@verizon.net 

Steel Town Corvette Club 

All Chevy Show 
Location: Colussy Chevrolet 
Address: 3073 Washington Pike, 
Bridgeville, PA 15017
Date: 7/26/15
Time: 9 a.m. to 4 p.m.
Entry Fee: $20

STCC 35th annual All Chevy Show 
is a judged show with 18 classes, 
with trophies in all classes and 
Best of Show and People’s Choice. 
There will be food and refreshments 
available. Door prizes and Chinese 
auction, shirts and dash plaques for 
the �rst 100 entrants.
Contact: Mick Yarina, 724.941.5824, 
mickyar@comcast.net 

Cruisin’ Classics Annual 

Hot Rod Hoedown 
Location: Cecil Twp. Municipal Park
Address: Route 50, Cecil, PA 15321
Date: 8/23/15
Time: 9:15 a.m. to 1 p.m.
Entry Fee: $10

Our Annual “Judged Car Show” 
vehicle registration (9:15 a.m. to 
1 p.m.). Awards at 3:45 p.m. First 
125 registered gets dash plaques 

and goody bags. First and 
second place awards for 
“Best in Class” and one for 

club participation. Event 
specials are 50/50, DJ, Chinese 

auction and door prizes. Great food 
and drink available by Cecil Park.
Contact: Norb Andrews, 
412.279.6803, 
norbs40s@verizon.net

Cruizin for Heroes — 

StangAlley.com Motor 

Madness Car Show 
Location: Waynesburg Central High 
School
Address: 30 Zimmerman Dr., 
Waynesburg, PA 15370
Date: 7/18/15
Time: 10 a.m. to 3 p.m.
Entry Fee: $10

 All cars, trucks and motorbikes 
welcome. Dash plaques to the �rst 
100 cars, 50/50 ra�e, and Chinese 
auction. Trophies will be awarded. 
All proceeds raised will bene�t 
the Wounded Warriors Project. 
Rain or Shine. Event sponsored by 
StangAlley.com.
Contact: Eric Popp, 724.889.7827, 
stangsitemgr@gmail.com 

Pittsburgh Vintage 

Grand Prix’s Waterfront 

Car Cruise

Location: The Waterfront
Address: Parking lot area between 
Steak’n Shake and First 
Commonwealth Bank along 650 East 
Waterfront Drive, 
Homestead, PA 15120 
Dates: 7/14/15 
Time: 5 to 9 p.m. 
Entry Fee: $5

A large car show open to anyone 
who wants to show o� their ride 
— that includes old cars, new 
cars, trucks and motorbikes. You 
don’t actually cruise around, but 
upon arrival you park immediately 
and become part of the show. The 
PVGP Car Cruise is a fantastic place 
for auto a�cionados, hot rodders, 
gearheads, car-crazy people as well 
as families to gather for a few hours 

and enjoy the cars, the people and 
the stories. Cruisers are asked to 
make a $5 donation to charities the 
Autism Society of Pittsburgh and 
Allegheny Valley School. A PVGP 
Race Program will be given for each 
donation.
Contact: Don Privett, 
dprivett6@aol.com, pvgp.org/cruise 

International Car Show 

at Schenley Park

Location: Schenley Park
Address: Bob O’Connor Golf Course at 
Schenley Park
Schenley Drive and Darlington Road, 
Pittsburgh, PA 15217 
Date: 7/18/15, 7/19/15
Time: Gates open at 9:30 a.m. and 
car shows run from 11 a.m. until 
4 p.m. on the weekend
Entry Fee: $15 per day

Every July, Schenley Park is the 
scene of one of the area’s largest 
and most unique car shows. The 
Pittsburgh Vintage Grand Prix 
stages an International Car Show 
— a combined show of over 2,000 
cars. It’s a weekend show open to 
anyone — no invitation is needed. 
All makes, all years, all countries, 
including the U.S., are welcome, 
whether or not you’re with a car 
club. You’ll be a part of the show 
with the best parking spot all 
weekend to watch the vintage races 
on the streets surrounding the golf 
course. Shine up your ride and be a 
part of the show! Open to all cars of 
all years. 
Contact: Bob Speer, 
respeer@comcast.net 

Paradise Island Bowl Car 

Cruise 
Location: Paradise Island Bowl
Address: 4601 Hays Ave., 
Neville Island, PA 15225 
Date: Most Tuesdays in the summer 
season; call to confirm. 
Time: 5 to 9 p.m.
Entry Fee: None

Join DJ Grace for a fun night. 
Oldies, good food, plenty of 
good parking. 

Contact: DJ Grace, 412.537.7447, 
djgracez@yahoo.com

All GM Show—Corvette 

Club of Western PA 
Location: B & D Creekside Activity 
Center 
Address: 895 Pleasant Valley Rd., 
Latrobe, PA 15650
Date: 7/18/15
Time: 9 a.m. to 4 p.m.
Entry Fee: $10

All GM vehicles are welcome 
to participate in this charity 
event that bene�ts ACTION for 
ANIMALS of Latrobe. The event 
will be held rain or shine in this air 
conditioned, indoor site that includes 
a restaurant. Dash plaques and a 
door prize ticket will be included for 
the entry donation. People’s Choice 
awards will be given for the top 
voted participants’ vehicles. This 
fun-�lled event will include a 50/50 
ra�e, hourly door prize drawings, 
vendors, displays and music. 
Pre-registration required. Forms 
available online at www.ccwp.org 
under the Events section. 
Contact: Bobbi Patrizio, 
412.795.7384, ccwp.org

Rev ’em Up for Kids 

Mega Car Cruise

Location: South Park Fairgrounds
Address: Corrigan Drive on 
Brownsville Road, 
South Park, PA 15129
Date: 7/26/15 
Time: 11 a.m. - 6 p.m.
Entry Fee: $5

This is a great family event with 
something for everyone. Don’t miss 
out on what most people call the 
BEST car cruise event of the season! 
All proceeds bene�t the Bethel Park 
Recreation Department. Open to 
all special interest vehicles: classic 
cars, trucks, motorcycles, exotic and 
super cars.
Contact: Jim, 412.831.6800 
ext. 730, revemupforkids.com 

Slippery Rock YMCA 

Camp / ARMCO Park

Location: YMCA Camp / ARMCO Park
Address: 341 Centerville Pike, 
Route 173, Slippery Rock, PA 16057
Date: 8/5/15
Time: 5 to 8:30 p.m.
Entry Fee: None

Hosted by the Butler Area Street 
Machine Association Car Club, cruise 
in this beautiful, spacious park. Car 
cruise signs will be posted. Food, 
DJ, 50/50, door prizes. B.A.S.M.A. 
supports the Butler County Food 
Cupboard with money raised from 
the 50/50 ra�es. In addition, 
B.A.S.M.A. gratefully accepts 
donations of non-perishable foods.
Contact: Jim Dixon, 412.614.0917, 
jimdixonjr@aol.com

Ultimate Car Cruise

Location: Galleria at Pittsburgh Mills
Address: 357 Pittsburgh Mills Circle 
(off Route 28), Tarentum, PA 15084 
Date: Most Wednesdays and Fridays 
during the summer season. 
Time: 5 to 9 p.m.

Custom cars, street rods, parking 
for over 1,000 cars & bikes! Prize 
drawings every hour! Great food, 
door prizes, oldies music by DJ.
Contact: Vito, vito@carcruises.com, 
412.381.5451 

Waynesburg’s ’50s Fest 

and Car Cruise 

Location: Downtown Waynesburg
Address: High Street, 
Waynesburg, PA 15370
Date: 9/12/15
Time: 10 a.m. to 4 p.m.
Entry Fee: None

Downtown Waynesburg is 
blocked to through-tra�c and the 
fest takes over the town. Park all 
along the main drag and enjoy 
music from the ’50s and ’60s from a 
live DJ all day, plus great food and 
fun. All the specialty shoppes are 
open, some folks dress in ’50s garb, 
there are contests, door prizes and 
great goody bags...and it’s all FREE. 
Classic cars, trucks, motorcycles…
everyone is welcome!
Contact: Doug Wilson, 724.627.5555, 
wanbradio@gmail.com n

   Just a 

  Short Drive 

      Away!

MORE CAR CRUISES
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Those who believe there are no 
second acts in life may want to 
spend some time with Tara Bradley-
Steck and her husband, John.

While spending most of their professional 
lives in the corporate arena (Tara as a reporter 
and John in construction) they steadily 
evolved into the owners of the Sun & Cricket 
Bed and Breakfast, a cozy getaway located on 
35 acres of shady, idyllic land in Gibsonia. 

�e couple purchased the land in the 
early 1980s with the intention of building a 
log cabin on a portion of the property. �ey 
spent two years erecting the cabin, which is 
constructed of Appalachian white pine logs 

and wide, wooden plank �oors. At the time, 
each was working full time.

“We’d get o� of work and then work for 
four or �ve hours on the log cabin, until 
we lost the light,” says Tara, 59. “It was 
exhausting.”

But the couple’s resourcefulness didn’t stop 
there. A�er learning that the nearby 600-acre 
historic Eden Hall Farm (now part of Chatham 
University) was disposing of barns on its 
property, they hired a team of Amish workers 
to dismantle one and transport it to their 
property. �ey later learned the barn had been 
a dance hall.

“�e bits and pieces of that barn were 
worked into what became our Carriage 

House. Despite its age, it was a solid structure 
and was in great condition,” Tara explains. 

�e couple originally intended to build 
the Carriage House simply as a place for their 
family and friends to stay when they came 
to visit. “Otherwise,” Tara says with a laugh, 
“they would end up on the �oor of our one-
bedroom log cabin.”

�at all changed a�er Tara and John took 
a trip to Nova Scotia in the late 1980s and 
stayed at a modest bed and breakfast. 

“I looked at John and said, ’We could do 
this. In fact, we could do be�er than this,’” she 
says.

�e Carriage House sat empty for most of 
the year, aside for those few weeks when the 

Restful Respite
Gibsonia’s Sun & Cricket Bed and Breakfast  

offers an exclusive setting for peace and solitude.
BY JENNIFER BROZAK
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couple’s friends and family came to stay.  
At the time, Tara had been working as an 
Associated Press correspondent, a job 
that required frequent travel. Perhaps 
prophetically, she had a habit of staying in bed 
and breakfasts when she was on the road.

“I got some of my best stories staying 
at B&Bs,” she says. “�e owners of those 
places really know their environment – they 
always knew the people that I was needing 
to interview when I was in town. You’re not 
going to get that at a chain hotel.” 

Shortly a�er the Nova Scotia trip, Tara 
began booking guests to stay at the Carriage 
House, o�ering them a continental breakfast 
and low rates. �ey named the new venture 

the Sun & Cricket a�er an old tavern sign they 
saw while visiting Montreal.

With no experience running a business 
like a B&B, Tara says, “It was very hard to get 
started. �is was 1990, before the Internet, 
and we couldn’t a�ord to advertise in the 
paper. It was all word of mouth at �rst.”

�ey soon connected with a woman who 
ran a reservation service; she agreed to 
advertise the establishment and book guests 
for a small fee. By the time the couple �nished 
an addition to the Log Cabin in 1995, Tara 
says they were turning guests away. Once 
the �edgling Internet took shape in the 
mid-1990s, business began to evolve. �e 
continental breakfasts were replaced with full, 
three-course gourmet breakfasts, complete 

Continued on next page
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with vegetables and fruits from Tara’s own 
garden and orchards. 

Twenty-�ve years a�er the Sun & Cricket’s 
�rst booking, guests of the Carriage House 
now enjoy a �replace, a whirlpool and a 
queen-size pencil-post bed. Log Cabin guests 
enjoy similar amenities as well, with access 
to the suite’s library and a private porch and 
patio. In the summer, all guests have access to 
the large, naturally shaped in-ground pool.

Unusually, the Sun & Cricket also provides 
overnight horse lodging and use of the pasture 
for guests of the B & B. Carriage House 
guests are able to sit on their porch and watch 
their horses grazing peacefully in the nearby 
pasture.

For the past 30 years, Tara has been  
working hard to overcome the misconceptions  
that o�en overshadow bed and breakfasts. 

“�ere is a misconception that you’ll have 
to share a bathroom, or that you won’t have 
any privacy or that the food will be terrible. 
Nothing could be further from the truth. We 
could have seven people staying here, and 
you wouldn’t even know that another family 
is here. �e amenities we o�er surpass many 
hotels,” says Tara.

Most guests see her bed and breakfast as a 
destination vacation and appreciate the quick 
access it provides into Pi�sburgh’s major 
a�ractions.

“I’d say that 75 percent of our guests come 
here because they want to come here – not 
because they’re in town for a wedding or 
an event,” Tara says. “With our open �elds, 
woods and private rooms, it’s a bit of an oasis 
for them.” n

The Sun & Cricket is located at 1 Tara Lane  
in Gibsonia. For more information, visit 
www.sunandcricket.com.
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A Pine-Richland elementary school teacher has been named one of 12 
finalists in the Pennsylvania Teacher of the Year program for 2016.

Richland Elementary Second Grade Teacher,Alison Monk has been teaching 
in PR since 1991. She serves on the Academic Advisory Council for the district. 
She has mentored other teachers through district workshops as well as the 
Allegheny Intermediate Unit. Monk earned her Master’s degree in Arts of 
Teaching from the University of Pittsburgh, an Advanced Certification in Literacy 
K-12 from the University of New England, and a Bachelor’s degree in Psychology 
from the University of Utah.

Eden Hall Upper Elementary School Autistic Support Teacher Janice Kazalas 
and Pine-Richland High School Social Studies Teacher Matt Roberts were 
named semifinalists in the program, in addition to Monk. Later this year, the PA 
Department of Education will announce the state winner, who will go on to vie 
for the national title.

January - February Winners
Advanced Computer Programming - Max Duhl (10th Grade)
Auto Body Repair - William Thomson (10th Grade)
Emergency Response Technology - Joseph Sweeney (11th Grade)
Health Science Technology - Alexis Murphy (11th Grade)
Heating, Ventilating & Air Conditioning - Hunter Wozniak (12th Grade)

The National Merit Scholarship program announced that four 
Pine-Richland High School seniors are among 15,000 students to 
earn Finalist status in the 60th Annual National Merit and National 
Achievement Scholarship Program.

PRHS Finalists include Julia Herrle, Jan Karol Kalinski, Ryan 
Mann and Jonathon Schubert. The following students earned 
Commended status: Sean Anderson, Anya Chopra, Helen Guo, 
Thomas Krill, Makenna Laffey, Luke Miller and Allison Shepard.

The nationwide pool of Finalists, representing less than one 
percent of U.S. high school seniors, includes the highest scoring 
entrants in each state. 

Senior Bennett Cromer is being named as one of 3,100 
Outstanding Participants in the National Achievement Scholarship 
Program. Bennett is among the top 3% of more than 160,000 
Black Americans who requested consideration in the National 
Achievement Program.

 Julia Herrle Jan Karol Kalinski Ryan Mann Jonathon Schubert Bennett Cromer   
 Finalist Finalist Finalist Finalist Outstanding Participant

February - March Winners
Advertising Design - Hannah Polan (10th Grade)
Auto Body Repair - Lane Knorr (12th Grade)
Health Science Technology - Alexis Murphy (11th Grade)
Heating, Ventilating & Air Condition - Grant Felt (11th Grade)

 AW Beattie Honors Top Students
AW Beattie Career Center is honoring several students for earning outstanding student of the month. They include:

National Merit Program Honors PRHS Students

PR Teacher 
Named Finalist 

in Pennsylvania 
Teacher of Year 

Program
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Spring Flowers 

“Painting Pots” – Teacher Chistopher 
Shaulis is shown here with seventh 
grader Justin Kutchko, who paints 
a flowerpot. Students had the 
opportunity to hear from a local farm 
and plant flowers a week earlier. The 
students presented the pots to their 
mothers for Mother’s Day.

 Penny War grade-level (fourth through sixth grade) winners take time for a photo after a 
successful fundraising project.

Staff members and volunteers at PR School District’s Eden Hall 
Upper Elementary are not just educating children academically, but 
helping to instill values through a special outreach project called 
“Penny Wars.” It helps support the ’Pennies From Heaven’ program.

This five-day event is in its second year with students, staff and 
volunteers raising a little over $13,915. 

Students raised this money by bringing in their own money, 
contributions from parents and collecting it from the community 
at large.

Organizer Diane Murray explains, the goal is to educate students 
about the importance of giving back to their community and in the 
process raise money for a worthy cause.

“This charity [Pennies From Heaven] addresses an overlooked 
and devastating problem – children left alone in the hospital,” says 
Murray. “The economic challenges facing many families with sick 
children are varied and widespread. Pennies tries to help...so that 
parents can remain at the child’s bedside.” 

In addition to collecting money, students also created posters 
which represented what ’Pennies from Heaven’ means to them.

Awards:
1. Penny War Winner 
2. Top Penny Raiser: 
3. Poster Winner

Winners:
4th Grade: Penny War Winner: Mrs. Bagnato’s class, Poster Winner: 
Mrs. Prentice’s class & Top Penny Raiser: Mrs. Bagnato’s class with 
15,303 Pennies 
5th Grade: Penny War Winner: Mr. Conner’s class, Poster Winner: 
Mrs. Zaspel’s class & Top Penny Raiser: Mr. Conner’s class with 
42,916 pennies
6th Grade: Penny War Winner: Mrs. Gray’s class, Poster Winner: 
Mrs. Wenzel’s class & Top Penny Raiser: Mr. Harlan’s class with 8,605 
pennies

Since its inception in 2001, ’Pennies from Heaven’ has raised 
more than $2 million and has helped more than 70,000 families. 

Penny Wars Instill Value of Giving
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INFOCUS
Photo by Marilyn Kreit. The Kreit family dogs (L to R): Scru�y, Lacie and Stanley. The terriers have made the loop by  

the swimming pool at North Park too many times to count. “We love our park!” says Marilyn.

Send Us Your Photos

Have you taken a photo of something beautiful, interesting or historic around town? Email your photo to us at editors@icmags.com and we may publish it in the  
magazine! Be sure to include your name, the specific location where the photo was taken, the approximate date and any other information you would like to include.  
The photo must be from the Pine-Richland area. *To be considered for publication, all high-quality photos must be original size, digital format (1MB or larger)  
and highest resolution possible, 300 dpi preferred. Please put “Pine-Richland Photo” in the subject line of the email.

Photo by Marilyn Kreit. Picture taken October 2009; we were so glad to get the lake back!
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